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APPENDIX 2

HOTEL RESEARCH STUDIES COVERING SOUTH HAMPSHIRE

Hotel Sector Shortage Study for Hampshire (2001) by Tourism Solutions

e Identifies gaps in hotel supply, relative to demand, and matched the potential
for new development with developer interest and site availability

e Provides guidance on the frends and characteristics of UK hotel supply and
developer requirements

Hampshire Hotel Performance Review 2001-2002 (2002) by Tourism Solutions and ACK
Tourism

¢ Updates Hotel Sector Shortage Study for Hampshire (2001)

Hampshire Hotel Trends Survey 2003-2004 (2005) by Tourism Solutions and ACK
Tourism

e Updates Haompshire Hotel Performance Review 2001-2002 and Hotel Sector
Shortage Study for Hampshire (2001)

e Examines recent and planned hotel development, hotel performance frends;
analysis by location, importance of special events, growth factors, trends
2001-2004, recruitment issues, market conditions and development
opportunities by location

Hampshire Hotel Futures Site Assessment, Developer Testing and Issues Paper (2006)
by Tourism Solutions and ACK Tourism

e Identfifies and assessed hotel sites in Hampshire
e Tests hotel developer interest in Hampshire
e Advice on capitalising on hotel investment

Meetings were held with local authority planning and economic development
officers. Confidential appendices that highlighted the above were forwarded to
local authorities for the following areas Romsey (TVBC); Eastleigh (EBC); Fareham
(FBC); Gosport (GBC); Portsmouth (PCC); Southampton (SCC); Winchester (WCC).

Hampshire Hotel Trends Survey 2006-2007 (2008) by Hotel Solutions
e Updates Hampshire Hotel Trends Survey 2003-2004
e Examines recent and planned hotel development; hotel performance trends;
analysis by location; tfrends 2005-2007; and development opportunities by
location
Hampshire Hotel Developer Survey(2008) by Hotel Solutions
e Assesses hotel developer interest in Hampshire
Hotel Futures Studies have also taken place in East Hants (2005), Gosport (2001),

Andover (2002), Havant (2003 and 2008), Portsmouth (2007), Test Valley (2008),
Basingstoke (2008) and Rushmoor (2008).
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APPENDIX 3

HOTELS INTERVIEWED

Hotel

\ Location

Novotel Southampton City centre
Holiday Inn Southampton City centre
Juryds I nn Southampton City centre
Southampton Park City centre
Premier Inn Southampton City Centre City centre
Travelodge Southampton City centre
Etap Southampton City centre

Highfield House

City outskirts/M27 Corridor

White Star Tavern

City centre

Enni ods Boutigue Hot el City centre

Arando Apartments City centre

SACO Serviced Apartments City centre

Town or Country Serviced Apartments City centre

Portsmouth Marriott M27/A27 Corridor

Hilton Portsmouth M27/A27 Corridor

Holiday Inn Portsmouth City centre fringe/Southsea
Innlodge M27/A27 Corridor

Royal Beach Southsea

Ibis Portsmouth City centre

Etap Portsmouth

City centre fringe/Fratton Park

Travelodge Portsmouth

North End

Premier Inn Portsmouth Port Solent M27/A27 Corridor
Premier Inn Portsmouth Port Solent East M27/A27 Corridor
Premier Inn Southsea Southsea
Florence House/Somerset House/Stattons Southsea
Ashbyds Boutique Hot el Southsea

Royal Maritime Club The Hard

SACO Serviced Apartments City centre

Town or Coun’ri Serviced Aior’rmen’rs Ci’ri centre

Macdonald Botley Park Botley

Botleigh Grange Hedge End

Holiday Inn Southampton Eastleigh Eastleigh

Elington Lodge Southampton Airport
Holiday inn Express Southampton M27 Jct 7 West End

Premier Inn Southampton Eastleigh Eastleigh

Travelodge Southampton Eastleigh Eastleigh

Premier Inn Sou’rhami‘ron AiriorT SouThomiTon Airior’r

Hilton Southampton Chilworth
Chilworth Manor Chilworth
Holiday Inn Express Southampton West Adanac Park
Premier Inn Southampton North Nursling
Premier Inn Southampton West Ower
Premier Inn Southampton Rownhams Rownhams
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Hotel

\ Location

New Place (De Vere Venues)

Shirrell Heath

Marwell Colden Common
| Fareham [ ]
Solent Fareham
Holiday Inn Fareham Fareham
Red Lion Fareham
Lysses House Fareham
Premier Inn Fareham Fareham

The Maple Hotel

The Anglesey Gosport
The Old Lodge Gosport
The Manor Bridgema

Hythe

The Four Seasons

Hythe

The Langstone Langstone
Bear Havant
Brookfield Emsworth
Premier Inn Portsmouth Havant Bedhampton
Sinah Warren Hayling Island

Premier Inn Portsmouth Horndean Horndean
|l nnkeeperds Lodge Ports|Rowlandds Castl e
The Hampshire Hog Clanfield

Hotel Solutions
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SOUTH HAMPSHIRE & CURRENT HOTEL SUPPLY? BY LOCAL AUTHORITY AREA 8 APRIL 2010

Location Boutique? Upper-tier Serviced Not Inspcted/ TOTAL HOTELS

Budget Aprtments3 Graded as
Guest Accom

Hotels | _Rooms [ Hotels | Rooms | Hotels | Rooms Hotels_|_Rooms _| Hotels
1 2 19 5 4 2 5

Southampton 174 664 448 97 60 19 1462
City

Test Valley 1 135 3 189 1 105 3 156 8 585
Eastleigh 2 186 2 164 1 176 3 225 8 751
New Forest 4 55 4 55
District

Fareham 1 111 3 191 1 61 2 34 7 397
Gosport 1 10 3 38 4 48
Winchester 2 221 2 82 4 303
Portsmouth 2 293 5 38 5 463 1 130 6 592 3 68 1 20 5 253 28 1857
Havant 1 148 3 3394 2 73 2 2485 2 39 10 847
East 2 46 2 34 4 80
Hampshire

TOTAL 10 1268 7 57 24 2102 3 411 21 1601 7 413 6 80 18 453 96 6385

Notes:
1. All star-rated and branded hotels + non-inspected hotels and large guest accommodation businesses that market themselves as hotels
2. Hotels that market themselves as boutique hotels. There is no official classification for such hotels
3. There are no purpose-built serviced apartment complexes in the PUSH area. The supply of this type of accommodation in the area is in
the form of residential apartments that are let out on a serviced basis by local and national serviced apartment letting agencies.
4. Warner LeisureResor t sd Si nah Warren hot el has been included as a 3 star hot el al th
5. Warner Leisure Resortsd® Lakeside Resort has been included as a 2 star hote

Hotel Solutions July 2010
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SOUTHAMPTON CITY HOTEL SUPPLY 8APRIL 2010

Hotel \ Grade \ Rooms
City Centre

De Vere Grand Harbour 4 star 174
Enni ods Boutigue Hot|Boufigue 5
The White Star Tavern Boutique Inn (5 star Inn) 14
Novotel Southampton 3 star 121
Holiday Inn Southampton 3 star 130
Juryds I nn Sout hampt| 3star 270
Southampton Park 3 star 72
Ibis Budget 93
Premier Inn Southampton City Centre Budget 172
Travelodge Southampton Budget 59
Etap Budget Economy 124
Elizabeth House 2 star 53
The Star 2 star 44
Town or Country Serviced Apartments 60
City Outskirts

Highfield House | 3 star | 71

TEST VALLEY BOROUGH HOTEL SUPPLY WITHIN THE SOUTH HAMPSHIRE SUB REGION &

APRIL 2010

ote ade ROO
Rownhams/ Nursling
Holiday Inn Express Southampton West | Upper-tier Budget 105
Premier Inn Southampton North Budget 50
Premier Inn Southampton (Rownhams) | Budget 39
Premier Inn Southampton West Budget 67
Chilworth
Hilton Southampton 4 star 135
Chilworth Manor 3 star 95
Romsey/Ampfield
White Horse 3 star 40
Potters Heron 3 star 54

NEW FOREST DISTRICT HOTEL SUPPLY WITHIN THE SOUTH HAMPSHIRE SUB REGION &

APRIL 2010
ote ade ROO

Hythe

Fountain Court n/a 21
The Four Seasons 4 star GA 12
The Maples n/a 8
Marchwood

Pilgrim Inn | Boutique Inn (5 star GA) | 14

Hotel Solutions July 2010
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EASTLEIGH BOROUGH HOTEL SUPPLY SAPRIL 2010

ote ade ROO
Eastleigh

Holiday Inn Southampton Eastleigh 3 star 129
Premier Inn Southampton (Eastleigh) Budget 60
Travelodge Southampton Eastleigh Budget 44
Southampton Airport

Elington Lodge 3 star 35
Premier Inn Southampton Airport Budget 121
West End/Hedge End/ Botley

Macdonald Botley Park 4 star 130
Legacy Boftleigh Grange 4 star 56
Holiday Inn Express Southampton M27 Jct7 Upper-tier Budget 176

WINCHESTER CITY COUNCIL AREA HOTEL SUPPLY WITHIN THE
SOUTH HAMPSHIRE SUB REGION 6APRIL 2010

ote ade ROO

Colden Common

Marwell 3 star 66

Shedfield/ Shirrell Heath

Marriott Meon Valley 4 star 113

New Place 4 star 108

Wickham

The Old House | 3 star 16
FAREHAM BOROUGH HOTEL SUPPLY 8APRIL 2010

Hotel \ Grade \ Rooms

Fareham

Solent 4 star 111

Holiday Inn Fareham Solent 3 star 124

Lysses House 3 star 21

Red Lion 3 star 46

Premier Inn Fareham Budget 61

TravelRest 3 star GA 18

Roundabout n/a 16

Hotel Solutions
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GOSPORT BOROUGH HOTEL SUPPLY 6 APRIL 2010

Alverstoke

Alverbank Country 3 star 10
The Anglesey 4 star GA 18
The Old Lodge n/a 8
Bridgemary

The Manor | n/a | 12

PORTSMOUTH HOTEL SUPPLY & APRIL 2010

ote andaro DE ROO
City Centre
Holiday Inn Portsmouth 3 star 165
Holiday Inn Express Portsmouth Upper-tier Budget 130
Ibis Portsmouth Centre Budget 144
Travelodge Portsmouth Budget 108
Etap Portsmouth Budget Economy 120
Royal Maritime Club! 1 star 113
Keppels Head n/a 30
Duke of Buckingham n/a 15
Town or Country Serviced Apfts 20
Southsea
Ashbyds Boutique 7
Florence House Boutique 7
Somerset House Boutique 7
Stattons Boutique 9
The Clarence Boutique 8
Queends 3 star 73
Best Western Royal Beach 3 star 125
Westfield Hall 3 star 26
Beaufort 2 star 20
Ocean 2 star 20
Seacrest 2 star 28
Premier Inn Southsea Budget 48
Sandringham n/a 50
Saville n/a 45
M27/A27 Corridor/ Outer Portsmouth
Portsmouth Marriott 4 star 174
Hilton Portsmouth 4 star 119
Farmhouse & Innlodge 3 star 74
Premier Inn Portsmouth (Port Solent East Budget 64
Premier Inn Portsmouth (Port Solent) Budget 108
Note:

1. The Royal Maritime Club is a naval and military members club that is also open to
non members for hotel stays, conferences, weddings and functions

Hotel Solutions July 2010
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HAVANT BOROUGH HOTEL SUPPLY SAPRIL 2010

Hotel \ Grade \ Rooms
Havant/Emsworth/Langstone

Langstone 4 star 148
Bear, Havant 3 star 42
Brookfield, Emsworth 3 star 39
Premier Inn Portsmouth (Havant) Budget 37
Travelodge Chichester Emsworth Budget 36
Jingles, Emsworth 4 star GA 30
The Crown, Emsworth n/a 9
Hayling Island

Newtown House 2 star 22
Sinah Warren Warners Leisure Resort 258
Lakeside Resort Warners Leisure Resort 226

EAST HAMPSHIRE DISTRICT HOTEL SUPPLY WITHIN THE
SOUTH HAMPSHIRE SUB REGION 8APRIL 2010

Hotel \ Grade \ Rooms
Premier Inn Portsmouth (Horndean) Budget 25
l nnkeeperd&s Lodge Portsmout hBudget 21
Ship & Bell, Horndean 3 star Inn 14
The Hampshire Hog, Clanfield 5 Star GA 20
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APPENDIX 5
SOUTH HAMPSHIRE HOTEL FUTURES STUDY
GROWTH PROJECTIONS

1. Methodology Used for the projections

In order to provide an indication of the number of new hotel bedrooms that might be
needed in each part of South Hampshire over the next 20 years, Hotel Solutions has
prepared projections of possible future growth in hotel demand to 2016, 2021, 2026 and
2031. Projections have been prepared for 4 star, 3 star/upper-tier budget and budget
hotels for Southampton, the Southampton/Eastleigh M27 Corridor, Portsmouth,
Fareham/Whiteley and Havant/A3 Corridor. We have not been able to run projections for
Gosport and Hythe/Marchwood as the current stock of hotels in these locations is too
limited for us to prepare meaningful projections. Our projections assume that growth will
be unconstrained by site availability and planning policy. They do not take account of
any addifional business that new hotels may be able to attract as a result of their brand,
marketing, central reservations or referrals from sister hotels. The projections for
Southampton and Portsmouth do not take account of the demand for hotel
accommodation that a purpose-built conference centre could generate in the cities as

there are no firms plans for such a centre in either location.

In projecting future requirements for hotel accommodation in South Hampshire we have
first calculated an estimate of current (2009) baseline midweek and weekend roomnight
demand for each standard of hotel, based on the hotel occupancy data that we
collected through our survey of hotel managers!. To these figures we have added
estimates of the roomnights that hotels of each standard are currently denying, based on
the information provided to us by hotel managers, to provide an adjusted baseline figure
of the frue (unconstrained) roomnight demand for each standard of hotel. We have then
applied assumed low, medium and high growth rates to these adjusted baseline figures
fo calculate estimated roomnight demand for each standard of hotel by 2016, 2021, 2026
and 2031.

! Baseline demand for 4 star hotels in Southampton city centre is based on the 2009
performance of the De Vere Grand Harbour, Novotel and Holiday Inn and an element of
demand for the Dolphin, which closed in April 2009. Baseline demand for 4 star hotels in
Portsmouth is based solely on the 2009 performance of the Portsmouth Marriott.

Hotel Solutions July 2010
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Using these projections of future hotel demand we have then calculated the number of
hotel bedrooms of each standard that our roomnight projections would support,
assuming an average annual room occupancy of 70% for 4 star and 3 star/upper-tier
budget hotels and 75% for budget hotels (the minimum levels of occupancy that hotel
developers and operators usually seek to achieve). Applying these figures to current
numbers of hotel rooms provides figures for the numbers of new hotel bedrooms of each
standard that may be needed in the future if the projected growth in the market takes

place.

Making any sort of market forecasts is an uncertain process: all forecasts are based on
judgement and assumptions, and are susceptible to unforeseen changes. The projections
we have prepared should thus be taken as indicative only and should be reviewed at
regular intervals. They have been prepared to provide an illustration of the numbers of
new hotel bedrooms that might be needed under different growth scenarios. Clearly the
further ahead that one looks, the more difficult it is to project growth accurately.
Projecting as far ahead as 20 years is very difficult. The projections to 2026 and 2031

should thus be treated with caution.

2. Assumed Growth Rates

2.1. Midweek Demand

Employment forecasts provide an indicator of local business development and new
companies coming into an area. They provide the best indicator of potential growth in

the volume of corporate demand for hotel accommodation therefore.

Employment forecasts for South Hampshire prepared by DTZ in January 2007' projected a
rise in employment between 2006 and 2026 of an additional 58,600 jobs, equivalent to an
average annual growth rate in employment in the Sub Region of 0.65% through to 2026.
Employment forecasts prepared in December 2006 for SEEDA for the South East Plan
Examination in Public? projected similar rates of employment growth in Southampton and
Portsmouth but slightly higher growth rates for Eastleigh, Havant and Fareham of 0.74%-
0.86% per annum. DTZ6s emerging thinking on

strategy for PUSH is that there will be little or no growth in employment in South Hampshire

1 South Hampshire Economic Drivers and Growth: Combined Report, DTZ Consulting &
Research, January 2007

% South East Plan Examination in Public, Economic and Employment Forecasts by Local
Authority District, Experian, December 2006

Hotel Solutions July 2010
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until 2013 and that growth will then be at a slightly lower rate than they had previously
projected. Our research would support this view, with many of the planned office and
business park schemes currently on hold or delayed due to the 2008/2009 recession. DTZ is
also suggesting that employment growth is likely to be stronger in Southampton and

Portsmouth than in the urban boroughs of the Sub Region.

DTzZz6s previous and | atest employment forecasts for
rates for the financial and business services sector, which is usually productive in terms of

generating demand for hotel accommodation. With Southampton set to be a key focus

for growth in this sector, growth in corporate demand for hotel accommodation could

thus be higher here than in other parts of the Sub Region.

In addition to growth in corporate demand there should also be strong growth in midweek
demand in Southampton as a result of the projected expansion of the cruise market here.
Hotels in the Southampton/Eastleigh M27 Corridor could also benefit from the growth in this
market, depending on the levels of new hotel development in the city centre. The number
of cruise passengers embarking from Southampton is forecast fo almost double between
2008 and 2030, equivalent fo an average annual growth rate of just over 4%. This market
could also develop in Portsmouth if cruise operators can be persuaded to increase

departures from here.

Residential conference business should increase to some extent as the Sub Region comes
out of the recession and as its economy develops and new companies are attracted. The
long-term decline and increasing competition in this market however suggest that growth
in this market will be relatively limited. There could be some supply-led growth in
residential conference business if new 4 star hotels open in South Hampshire. We
understand that this will be a key target market for the proposed Hilton hotel at the Rose
Bowl. Our projections do not atftempt to model the potential residential conference
business that this hotel may attract however. This would be a matter for a feasibility study

for this hotel to consider in depth.

Existing and new 3 and 4 star hotels in Southampton, Portsmouth and the
Southampton/Eastleigh M27 Corridor should be able to attract additional midweek leisure
break demand by targeting this market if they need to, particularly in the summer months.
Fareham and Havant hotels do not currently attract midweek break business to any

extent, suggesting less potential for growth in this market here.

Hotel Solutions July 2010
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The growth of Southampton Airport should generate additional midweek demand in the

Southampton/Eastleigh M27 Corridor from air passengers and aircrew.

Growth in the confractor market related to construction activity will be a key driver of
increased demand for budget hotel accommodation. Together with growth in corporate
demand the growth in contractor business should enable budget hotels to achieve
higher rates of growth in midweek demand than 4 star and 3 star/upper-tier budget

hotels.

Taking account of these factors we have assumed the following average annual growth

rates for midweek demand for each standard or hotel:

SOUTH HAMPSHIRE HOTEL GROWTH PROJECTIONS
ASSUMED GROWTH RATES FOR MIDWEEK DEMAND

OCallo alladalrd O Ole O allO

O e0 O
2009-2012
Southampton City Centre 0.5 1 1.5
Southampton/Eastleigh M27 Corridor 0.25 0.5 0.75
Portsmouth 0.25 0.5 0.75
Fareham 0.25 0.5 0.75
Havant 0.25 0.5 0.75
2013-2031
Southampton City Centre 1 1.5 2
Southampton/Eastleigh M27 Corridor 0.5 1 1.5
Portsmouth 0.75 1.25 1.75
Fareham 0.5 1 1.5
Havant 0.5 1 1.5
2009-2031
Southampton City Centre 1.5 2 2.5
Southampton/Eastleigh M27 Corridor 1 1.5 2
Portsmouth 1.5 2 2.5
Fareham 1 1.5 2
Havant 1 1.5 2

Forsimplci t yés sake we have based our projections

Clearly growth in demand will fluctuate from one year to the next. There is insufficient data to

factor in different growth rates per year, however.

Hotel Solutions July 2010
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2.2. Weekend Demand

One of the key growth markets for weekend demand for hotel accommodation in
Southampton and Portsmouth will be weekend leisure breaks, which should grow strongly as
the visitor product of the two cities develop and hotels here continue to target this market for
weekend business. New hotels could also generate supply-led growth in weekend leisure
break demand, depending on their brand strength in this market. Hotels in the
Southampton/Eastleigh M27 Corridor may also be able to atftract increased weekend break
demand particularly through the marketing of weekend break offers. Weekend leisure break
demand is weaker in Fareham and Havant and looks less likely to grow as strongly in these

locations.

Tourism forecasts prepared by Oxford Economics for the 2010 Deloitte report on the UK visitor
economy! project real growth of 3% per annum in the UK visitor economy through to 2020. A
2007 Mintel report on short breaks in the UK 2 projects an average annual growth of 3.3% in
the UK short breaks market between 2006 and 2012. There is no reason to think that these
growth rates should not equally apply to weekend break demand in Southampton and
Portsmouth. Growth in weekend break demand in the Southampton/Eastleigh M27 Corridor is
likely to be at a lower level and growth in Fareham and Havant at a lower level still, given the

more limited visitor product and appeal of these parts of the Sub Region.

The projected growth in the cruise market in Southampton will be a key driver of growth in
weekend demand for hotel accommodation in Southampton city centre. Hotels in the
Southampton/Eastleigh M27 Corridor should also benefit from the growth in this market,
depending on how many new hotels are developed in Southampton city centre. There could
also be some growth in the cruise market in Portsmouth if cruise companies can be

persuaded to schedule departures from here.

Demand from the clubbers and stag & hen party market should increase in Southampton
and Portsmouth city centres as their evening economies develop and given further budget

hotel development here.

The expansion of Southampton Airport should result in increased weekend demand for hotel
accommodation in the Southampton/Eastleigh M27 Corridor from air passengers and

aircrew.

! The Economic Contribution of the Visitor Economy: UK and the Nations, Deloitte, 2010
% City and Short Breaks in the UK 8 September 2007
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Cricket matches, concerts and other events and weddings and functions at the redeveloped
Rose Bowl should generate additional weekend demand for hotel accommodation at and in

the vicinity of the Rose Bowl.

Existing 3 and 4 star hotels may take more group tour business, at least in the short term, if their
weekend occupancies dip as new hotels open and/or weekend demand from other markets
reduces. New 3 star hotels may also target this market to at least some extent. This is low-

rated business that hotels will usually seek to limit however as it depresses their achieved room

rate performance.

Growth in weekend demand for hotel accommodation in Fareham and Havant will be

primarily related to growth in the weddings and functions and visiting friends and relatives

markets as the populations of these areas expand. These markets should also grow in

Southampton, Portsmouth and the Southampton/Eastleigh M27 Corridor as their populations
increase. Hampshire County Council 6s popadtati on forec
average annual population growth rates of 0.27% in Southampton, 0.39% in Portsmouth and

0.51% in the Rest of South Hampshire, based on the 80,000 new homes planned in the Sub

Region between 2006 and 2026.

The above factors suggest that growth in weekend demand for hotel accommodation in

South Hampshire will be strongest in Southampton and Portsmouth, slightly lower in the
Southampton/Eastleigh M27 Corridor and relatively low in Fareham and Havant. Weekend

demand should increase from 2010 onwards given the growth that was seen in 2009 as a

resultof t he growth in 6staycationd demand in the UK, w
2011. We see no reason to suggest any difference in the rates of growth in weekend demand

between 4 star, 3 star/upper-tier budget and budget hotels.

! Hampshire County Council Long term Projections, 2009
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Taking account of these factors, we have assumed the following average annual growth

rates for weekend demand in South Hampshire:

SOUTH HAMPSHIRE HOTEL GROWTH PROJECTIONS
ASSUMED GROWTH RATES FOR WEEKEND DEMAND

OoCallOo alladalrd O Ole O enarlio

O e0 O
2009-2031
Southampton City Centre 2 3 4
Southampton/Eastleigh M27 Corridor 1 2 3
Portsmouth 2 3 4
Fareham 0.5 1 1.5
Havant 0.5 1 1.5
2009-2031
Southampton City Centre 2 3 4
Southampton/Eastleigh M27 Corridor 1 2 3
Portsmouth 2 3 4
Fareham 0.5 1 1.5
Havant 0.5 1 1.5

3. The Results of the Projections

The results of the projections in terms of the numbers of new hotel bedrooms and new hotels!

of each standard that the projected market growth could support in each location.

' Assuming average sizes of hotels as follows: 4 star hotels 8 175 bedroom:s; 3 star hotels & 150
bedrooms; upper-tier budget hotels 8 100 bedrooms; city centre budget hotels d 100
bedrooms; budget hotels in other locations 8 60 bedroom:s.

Hotel Solutions July 2010
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SOUTHAMPTON/ PORTSMOUTH/ M27 CORRIDOR/ FAREHAM/ HAVANT
PROJECTED MARKET POTENTIAL FOR NEW HOTEL BEDROOMS

Location/Standard of Hotel Projected New Rooms

High High Med High

Growth Growth | Growth | Growth | Growth
4 Star? 77 103 130 115 164 218 156 235 320 201 311 440
3 Star/ Upper-Tier Budget 10 26 43 34 65 99 60 108 163 88 157 238
Budget 107 135 165 157 210 269 210 295 391 269 391 536

4 Star 25 34 44 38 57 76 53 82 114 69 110 159
3 Star/ Upper-Tier Budget 96 132 169 147 217 292 202 312 437 262 420 607
BUdC.)eT 183 224 267 255 333 419 333 457 599 419 598 811
4 Star 0 0 17 0 28 66 9 62 122 24 98 186
3 Star/ Upper-Tier Budget 0 0 22 0 41 99 10 92 185 35 148 282

Budget 77 97 118 98 135 175 121 177 239 145 222 312

|
|
|
|
|

3/4 Star 1 6 12 5 16 28 10 27 49 15 39 86

Budie’r/ Uiier-Tier Budie’r 67 71 76 72 80 89 78 90 103 84 100 119

3/4 Star 0 0 2 0 7 20 0 19 39 &) 32 60

Budget/ Upper-Tier Budget 71 78 85 79 91 104 88 106 126 97 122 149
Notes:

1. Additional to the Dolphin, which reopens as a 4 star hotel with 90 bedrooms in May 2010.
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SOUTHAMPTON/ PORTSMOUTH/ M27 CORRIDOR/ FAREHAM/ HAVANT

Location/Standard of Hotel

PROJECTED REQUIRED HOTEL SITES

Projected New Rooms

High High Med High
Growth Growth | Growth | Growth | Growth
4 Star! 0 0 0 0 1 1 1 1 2 1 2 2
3 Star/ Upper-Tier Budget 0 0 0 0 0 0 0 0 1 0 1 1
4 Star 0 0 0 0 0 0 0 0 0 0 0 1
3 Star/ Upper-Tier Budget 0 1 1 1 1 2 1 2 3 2 3 4
Budc.;e’r 2 2 2 2 3 4 3 4 ) 4 ) 8
4 Star 0 0 0 0 0 0 0 0 0 0 0 1
3 Star/ Upper-Tier Budget 0 0 0 0 0 0 0 0 0 0 1 2
Budie’r 1 1 2 1 2 3 2 3 4 2 4 5
3/4 Star 0 0 0 0 0 0 0 0 0 0 0 0
Budie’r/ Uiier-Tier Budie’r 1 1 1 1 1 1 1 1 2 1 2 2
3/4 Star 0 0 0 0 0 0 0 0 0 0 0 0
Budget/ Upper-Tier Budget 1 1 1 1 1 2 1 2 2 1 2 2

Notes:

1. Additional to the Dolphin, which reopens as a 4 star hotel with 90 bedrooms in May 2010.
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APPENDIX 6

HOTEL EMPLOYMENT RATIOS

Standard of Hotel Ratio of Number of
bedrooms to jobs created
jobs by a 100
bedroom hotel
Country house hotel 1:0.5 200
4 star golf hotel 1:1.25 80
4 star city centre 1:1.25 80
3 star 1:3 33
Budget/ upper-tier budget 1:4.5 22
Economy 1:10 10
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EXTRACT FROM DCLG GOOD PRACTICE GUIDE ON PLANNING FOR TOURISM
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EXTRACT FROM DCLG GOOD PRACTICE GUIDE ON PLANNING
FOR TOURISM

Tourist Accommodation

1. Tourism accommodation takes many different forms, including
hotels, guesthouses and bed and breakfast premises, self-catering,
touring and static caravans and camping, and caters for a variety of
tastes and budgets. But all are capable of bringing economic benefits to
the areas in which they are located. These benefits will need to be
assessed alongside other issues such as suitability of the location in terms
of its sustainability.

2. The issues that will need to be addressed in considering planning
applications for tourist accommodation will vary according to the type,
size, and nature of the accommodation being provided. These are
considered further below.

Hotel and serviced accommodation

GENERAL LOCATIONAL PRINCIPLES

3. The process of identifying suitable locations for hotel and serviced
accommodation, whatever its nature, should be an integral part of the
plan making process. Local planning authorities and the tourist industry
should therefore engage constructively to identify suitable locations in
plans for hotel accommodation to meet idenftified current and future
needs. This is particularly important for major hotels 8 for example those
with business, conference and banqueting facilities, or large hotels
catering for tourists 8 where the preference should be to identify town
cenftre sites wherever possible, in line with national policies set out in PPSé.
Such sites are the most sustainable in planning terms, since they allow
greater access by public transport, confribute to urban vitality and
regeneration, and allow visitors to easily access other town centre
facilities and attractions. Where proposals for major hotel facilities come
forward outside the development plan process, their location should be
assessed in line with the policies in PPS6 and the sequential approach to
site selection.

4, Proposed locations for other types of hotel and serviced
accommodation should also be considered through the plan process
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wherever possible. The emphasis, whatever the type of accommodation,
should be on identifying the most sustainable locations, having regard to
national planning policies. But in allocating sites in plans, or considering
planning applications that come forward outside of the plan process,
developers and planning authorities need to recognise that the particular
market being met by the accommodation may influence the nature of
the location chosen. So, for example, accommodation catering for those
seeking to enjoy the natural environment through walking and outdoor
recreation may be better located in a rural areq, in or at the edge of the
cenftre of a village or small town, rather than in a major town centre some
distance away from the attractions it serves.

S. Whatever the type of hotel or serviced accommodation and
whatever

Its location, it should:

e Fit well with its surroundings, having regard to siting, scale, design,
materials and landscaping; and

e Be in harmony with the local environment (taking account of,
amongst other factors, residential amenity, noise, traffic and parking in
the vicinity).

HOTEL ACCOMMODATION IN RURAL AREAS

6. National planning policies set out in PPS7 Sustainable Development
in Rural Areas makes it clear that the expectation is that most tourism
accommodation requiring new buildings should be located in, or
adjacent to, existihng towns and villages. PPS7 also recognises that
proposals to convert existing rural buildings to provide hotel and other
serviced accommodation should be acceptable, subject to any general
criteria that may be set in development plans on the re-use of such
buildings.

7. National Parks and Areas of Outstanding Natural Beauty attract
visitors who wish to enjoy the special qualities of the landscapes and the
countryside of these areas. It is important that sufficient accommodation
of a suitable range of types is provided for these visitors. However,
particular care needs to be taken over the number, scale and location of
accommodation facilities in these designated areas to ensure that the
particular qualities that justified the designation are conserved. These
considerations are best addressed through the plan process wherever
possible.
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HISTORIC TOWNS AND CITIES

8. Historic fowns and cities are an attraction to tourists from home and
overseas and there is pressure to increase hotel accommodation in them.
Great importance is attached to the preservation of buildings of
architectural or historic interest both for their intrinsic qualities and for the
confribution they make to our towns and villages, and to tourism. It is
therefore important that any proposals for new hotel accommodation in
such towns and cities are sensitive to their surroundings.

9. Conversion into hotels is often a realistic proposition for ensuring the
retention and maintenance of historic buildings provided it is sensitively
handled, does not materially alter the character or historic features of the
building, and provided the new use does not generate traffic movements
which cannot be accommodated.

10.  Many historic buildings in town and country are already in use as
hotels. If

carefully designed, additions can be achieved without adversely
affecting the historic fabric or character and maintain the historic
building in viable use. But large-scale buildings in a small-scale setting,
buildings which adversely affect the existing skyline, and those which by
their design, materials, illumination or building line are out of sympathy
with neighbouring historic buildings will normally be unacceptable.

MODERNISATION AND EXTENSIONS

11.  Aside from historic buildings, there are many redundant or semi-
obsolete buildings 8 such as closed mills, distilleries, warehouses, or railway
stations 8 that can lend themselves well to adaptation and modernisation
as hotels, other forms of serviced accommodation or restaurants. To
convert such buildings to compatible use can bring life back to an
otherwise wasted asset 8 thus conserving a useful and often attractive
building, improving a neglected site and helping the local economy.

12.  Similarly, moderate-sized extensions to an existing hotel or public
house,

including the addition of bedroom accommodation, can help to ensure
the future viability of such businesses. This may satisfy a local need as well
as a fourism one, by fully utilising the potential of the site but without any
disproportionate increase in scale. In all cases, careful consideration
should be given to ensure that the size of the extension proposed is not
disproportionate for the location concerned.
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BUDGET HOTELS, MOTELS, AND TRAVEL LODGES

13. Where budget hotels are designed to cater for longer stays at a
destination (for example, those catering for visitors to historic towns and
cities), their location should be considered in light of policies in the
development plan and national policies in PPS6 on town cenfres.
Location of such hotels in town centres maximises the opportunities for
visitors to easily access other fown centre facilities and attractions.

14. Other types of budget hotels and similar types of development
such as motels and travel lodges cater more for car-born travellers, often
for a single overnight stay 6 e.g. business travellers en-route to a
destination. In such cases, the preference of developers will be for sites
on maqijor traffic routes outside of the centre of large towns or tourist
centres. However the aim should be to make any development as
sustainable as possible, and it will not normally be appropriate for such
developments to be located in open countryside away from major
settlements. Edge of town centre locations, for example on a ring road or
on a major route out of the town centre, will usually be the most
appropriate locations if a town centre location is not suitable, available
or viable.

15.  For out-of-centre locations, design and layout of the development
is likely to be of considerable importance in deciding whether it is
acceptable in planning terms. Depending on the setting, an open layout
in which careful attention has been paid to achieving a high standard of
design and landscaping is likely to be more acceptable than a dense
concentration of buildings.

16.  Where a proposal includes other new facilities, such as a petrol
station or shop, these will have to be considered on their own merits. If
they are objectionable in themselves, the fact that they are combined
with a hotel will not remove the objections. Restaurants, fast food outlets,
leisure, fitness and other facilities open to the general public as well as
residents are also sometimes combined with hotel proposals, in which
case the exira traffic they are likely to generate and its effect on the
highway must also be taken into account.
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CAR PARKING

17.  Maximum car parking standards for hotel and serviced
accommodation may be included in development plans. Where such
standards are not included in plans, planning authorities will need to
consider what are appropriate levels of parking, based on the market
which the hotel serves, its location and availability of public transport
facilities. In addition, for those hotels where a substantfial part of the
parking needs are attributable to public rooms used mainly for functions
which attract non-residents, then the availability of public parking in the
vicinity of the hotel will also need to be taken into account.

18. Planning authorities should also take account of the proposed
arrangements for service loading and unloading and setting down space
for visitors. Organised tours demand adequate loading and unloading
facilities for coaches. Access and waiting areas should be designed with
this in mind. Access points should be sited so as to minimise turning
movements across traffic and to avoid congestion of the highway
caused by vehicles queuing to pick up or drop passengers. Developers
should discuss proposed access arrangements with the highway authority
at the earliest possible stage.
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APPENDIX 8

SOUTH EAST PLAN 6 TOURISM ACCOMMODATION POLICIES

Regional policies for tourism are set out in the South East Plan. These policies were

devel oped initially i n 0DeuwddndpaanhingstrofegufortheEast 6,
tourism industry that was approved in November 2004 as a formal alteration to RPG9.

RPG9 has now become the adopted Regional Spatial Strategy as amended in

November 2004, and is being rolled forward as the South East Plan.

RPG9 and the emerging South East Plan incorporate specific policies relating to the

tourist accommodation sector. These policies seek to:

e Facilitate a consistent approach to planning for accommodation
e Ensure planning policies reflect both the diversity of the sector and markeft reality

e Provide clear guidance on the location of development.

These policies are set out in TSRS5. Part i) sets out six aspects of tourist accommodation
that should be addressed in development plans, whilst Part ii) advocates that the
Regional Tourist Board and local authorities should jointly monitor the demand for and

supply of accommodation. The policies are detailed below.
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POLICY TSR 5

The diversity of the accommodation sector should be positively reflected in tourism and

planning policies.

In formulating planning policies and making decisions local planning authorities
should:

Consider the need for hotel developments to be in the proposed location,

including links with the particular location, transport interchange or visitor
attraction, and seek measures to increase access by sustainable transport

modes.

Provide specific guidance on the appropriate location for relevant

accommodation sub  -sectors. This should be informed by their different site
requirements and market  characteristics and how these relate to local planning
objectives.

Encourage the extension of hotels where this is required to upgrade the quality of

the existing stock to meet changing consumer demands.

Include policies to protect the accommodation stock where there is evidence of
market demand.

Strongly encourage the provision of affordable staff accommodation as part of

new and existing accommodation facilities in areas of housing pressure. The

criteria for the application of such a requirement should be clearly set out in the
development plans.

Facilitate the upgrading and enhancement of existing unserviced

accommodation, including extensions where this will not harm landscape quality

or identified environmental assets and encourage the use of accommodat ion
throughout the year for holiday purposes. Particular attention should be paid to
identifying suitable sites for the relocation of holiday parks under threat from

coastal erosion or flooding.

Tourism South East and local authorities should, working  together, undertake
active monitoring of the demand for and supply of tourism accommodation on a

regional and sub -regional basis.
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These general principles are adopted in a statutory document and as such have the
same status as a Local Plan. They seek to guide local authorities in the completion of

current Local Plans and the preparation of the new Local Development Frameworks.

The South East Plan and its predecessors have identified a number of issues that inform

this policy, including:

e Development plans should be based on a thorough understanding of the needs
of accommodation developers and operators and the demands of their markets.

¢ This should be built upon an on-going dialogue between planners and the
industry.

¢ And supported by regular monitoring and assessment of both demand and
supply.

e Existing stock may need to extend to meet the expectations of the modern day
market.

e There is areal pressure for residential conversion should existing accommodation
supply not be able to re-position and compete.

e Visitor accommodation & serviced and unserviced - is an important component in
encouraging sustainable tourism through generating longer stays, more
expendifure and linkages to other tourism opportunities.

e Although hotels are ideally suited to town centre locations hotel developers find it
difficult fo compete with land values in many urban areas.

¢ Mixed-use developments may be the only way to achieve town centre hotel
development.

¢ The exceptions to sequential testing for hotels out of town are country house
hotels and provision associated with key transport gateways and regionally

significant visitor and sporting attractions, although hotels serving markets that

dondt need to go into anighfclomovasemay clmbe e. g.

better located on the outskirts of fowns.

e There is an on-going need for staff accommodation in association with serviced
and unserviced accommodation in the South East due to a lack of affordable
housing.

e Aftractive self-catering units in rural areas come under pressure to convert to

residential use and should be protected where there is evidence of demand.
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e There will be an increasing demand for improvements to existing holiday parks as
market expectations change 8 especially in coastal locations 8 and sites may
need significant expansion to facilitate quality improvement; this should be
considered favourably where there is evidence of existing or potential demand,

subject to environmental impacts.
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APPENDIX 9

HOTEL SECTOR PLANNING POLICY GUIDANCE
ISSUED BY TOURISM SOUTH EAST

Hotel Sector Planning Policy Guidance

Tourism South East has worked with Hotel Solutions and partner local authorities in the
South East Region on a number of accommodation studies over the past 8 years. These
studies have resulted in a series of best practice planning guidance documents being
produced which are intended to aid Local Authority Planning, Tourism and Economic
Development Units in shaping future policy and action with regard to the
accommodation sector. Here we provide a summary of each and reference the source

material that can be accessed via the Tourism South East website.

Attracting Hotel Investment (Tourism South East, 2004 6§ updated in January
2009)

Tourism South East has also issued planning guidance to Local Authorities on attracting
Hotel Investment. The guidance identified four cornerstones of good practice in

attracting hotel investment:

e Effective communication;
e Positive planning;
e Pro-active inward investment;

e Market-focused monitoring.
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O0Her e TaadTouistt Accdmmodation Retention and Loss (October 2006,

Tourism South East)

This document looks af the case for retaining tourist accommodation and various
approaches to accommodation retention policy across a range of destinations. It then
identifies key issues and guiding principles relating to retention policy and sets out an
evaluation tool that can be used by local authorities and adapted as required to local

circumstances.

With more and more cases going to appeal, particularly where a residential permission is
likely to deliver a hotel owner a significantly higher return than the sale of the property as
a going concern, many local authorities have recognised the need to fighten up their

policies and procedures.

It is worth highlighting here the key retention policy planning principles that should guide

policy preparation in this area. Policies should be:

¢ Well-defined and transparent - clearly spelled out in terms of the rationale behind

the policy and how it will be implemented.

e Consistently applied - out of fairness to applicants but also so that Officers,
Members, Inspectors and applicants/their advisors cannot challenge the Council

in its approach.

¢ Objective 0 criteria/evidence-based - criteria-based policies seem to be the way
forward, and provide a set of requirements that the applicant must respond to

and provide evidence against.

e Economically realistic - viability is at the core of many of the change of use
arguments requiring an understanding by the Council and Inspectors of the

economics of hotel operation.
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Reasonable - in ferms of knowing when to let establishments go, both in terms of
the individual circumstances surrounding a property and the conftribution it is

making fo the bigger picture.

Related to prioritised needs of the destination - in terms of identified core areas
where it is desirable that accommodation is retained.

Linked to tourism strategy - to support identified market priorities and priorities for

the location of development/investment.

Flexible - responsive to changes in the market, the economy and the destination

(albeit that timeframes may require determination).

Market-led - which requires the monitoring of market and performance trends.

Should not perpetuate accommodation for which there is no market - again

requiring an understanding of market needs and the required product response.

Based on consultation with the local tourism/hotel industry.

Application of these principles requires a local authority to:

Think through how the implementation of policies willimpact on the destination;

Set out clearly the criteria and evidence to be presented by any change of use

applicant;

Have the support tools and data to be able to debate and indeed where
required counter the argument being put forward by the applicant with the

benefit of commercial assessments and advice.
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The starting point for developing the policy approach and system for evaluation should
be a clear vision for the destination and the role the accommodation sector plays in this.
What are the accommodation needs of different markets and where should this be
located?2 What mixture of new development, retained stock and managed loss will best
achieve thisg This needs to be based upon sound market evidence and not unrealistic

aspirations.

In relation to retention, the evaluation tool set out in the guidance identifies:

e the criteria against which applications should be assessed, principally:
o proof of marketing for sale;
0 evidence of business performance;
0 evidence of professional management;

o0 evidence of attempts to save the business.

e the type of evidence sought from applicants to demonstrate that they meet
these criteria 8 or otherwise, including:
o Independent valuation;
o Sale marketing materials and responses ;
0 Accounfs;
0o Occupancy and Achieved Room Rate data;
0 Business Plans;
o Marketing Plan, schedule and brochures;
o Investment schedule and plans;

o Details of plans to up-grade/re-position with full costings.

e the response required from the Local Authority, including sources of information
and expertise, which could include:
o Tourism Strategy inputs/consultation with Tourism Team;
0 Independent property valuations/local agent inputs on hotel sales;
0 Monitor of supply, loss and development;
o Monitor of demand across the destination and by area;
o Assessment of hotel standards and fit for purpose;
o Benchmark data on business performance by size and type;
o Accountancy inputs on viability of current and potential schemes;

o Surveyor inputfs on required investment costs.
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6 Room At dlbaocal Autharit§y Planning Guidance on Developing

Rural Pub Accommodation (Tourism South East, 2004)

This guidance provides information on:

e the pub accommodation sector and key industry trends;

e the performance and potential of the pub accommodation product;
e the key drivers to success;

e theissues surrounding the development of pub accommodation;

e the barriers to investment and how local authorities can help to overcome these.

Its intent is to help local authorities recognise the potential of rural pub accommodation
development, inform future policy development and assist with decision-making on pub

accommodation planning applications.

The guidance identifies 5 areas where local authorities can act to create the framework

for the sector to develop involving:

o Greater awareness of the potential and disseminating this;

e Improved information about the sector and its performance, at a local level;

e A more responsive approach to planning, highways and signage;

e Greater flexibility in planning and design and the adoption of reasonableness
and a co-operative approach between investor and planning authority;

e More focused and integrated support for pub accommodation, in ferms of

planning, business advice, marketing and financial assistance.
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APPENDIX 10
GLOSSARY OF HOTEL DEFINITIONS

Budget Hotel

A limited service hotel usually with bedrooms in a block (40-60 rooms) separate from or

attached to a pub/restaurant. AA definition al so

accommodati ond. They are often | ocated on major

and cities, but many brand operators also locate these offers now in town and city centres,
where they will tend to be larger units of 100+ rooms and may locate in mixed use schemes,
above restaurants and retail, in converted office blocks, and close to railway stations.
Generally they offer a good quality room with en-suite facilities and TV; some also have
optional Wi-Fi, but generally they do not offer meeting rooms or other additional facilities and

services.

Brand examples include Travelodge, Premier Inn, Ibis, and Etap.

Upper Tier Budget

A limited service hotel that offers a higher specification room (3 star equivalent) than a
budget hotel, with an integral bar/restaurant and limited meeting rooms; also sometimes a
small gym/fitness room. They tend to be larger hotels of 80-120 rooms and will locate both on
the approaches to towns if close to business/leisure drivers, in town/city centres, and close to

major communications drivers such as airports.

Brand examples include Express by Holiday Inn, Ramada Encore, Hampton by Hilton.

3 Star

A full service hotel that offers a restaurant and bar also open to the public, usually
function/conference/banqueting facilities, and often leisure. Branded offers would tend to
be 120-150 rooms+, but independent hotels may be smaller in size. Will locate in city centres

and out of town where there are significant drivers of demand such as business parks.

Brand examples include Village, Courtyard by Marriott, Hilton Garden Inn, Ramada Hotel,

Days Hotel, Holiday Inn.
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4 Star

A full service hotel but with a higher specification and larger bedrooms than 3 star hotels,
usually offering bath and shower, telephone, internet connection, and a wider range of
services including full room service and porterage, and 24 hour reception. A quality
restaurant, bar, a range of meeting rooms and business services, and a health and fitness
centre. These tend to be large hotels, over 150 rooms, and sometimes up to 250 rooms+.

Maijor city centres are the preferred locations.

Brand examples include Marrioft, Holiday Inn Crowne Plaza, Hilton, Radisson SAS.

5 Star

A luxury, full service offer, with highly personalized service/high staffing levels, fine dining and

luxury throughout the offer.

Brand examples include RF Hotels, Radisson Edwardian

Boutique Hotel

Relatively small (30-50 rooms), high quality, individual hotels that feature contemporary
design and a good food offer. They are often independent hotels or part of small chains that
bear the signature of their founder. However, national brands are beginning fo emerge that
are larger format units (100+ rooms) and compete with 3 and 4 star hotels but achieve a

premium on their rate due to their style and service.

Brand examples include Malmaison, Hotel du Vin, Abode, Bespoke, Apex.

Budget Boutique

A hotel with similar qualities to a traditional boutique hotel, partficularly in ferms of being

design-led, but pitched at the mid-market and with less emphasis on levels of service.

Brand examples include Sleeperz, Hoxton Urban Lodge, Citizen M
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APPENDIX 11

HOTEL BRAND INTEREST IN SOUTH HAMPSHIRE BY DESTINATION

Location ‘ Brand ’ Standard/ Type of Hotel

Southampton Adagio Aparthotel
All Seasons Budget Boutique
Aloft Lifestyle
Bespoke Boutique
Big Sleep Budget Boutique
Bridge Street Worldwide | Serviced Apartments
Courtyard 3 star
Days Inn Budget
Doubletree 4 star
Four Points2 3 star
Fullers Inns3 Pub Rooms
Future Inns 3 star
Hampton by Hilton(2) Upper Tier Budget
Hilton Garden Inn 3 star
Hotel du Vin Boutique
Hotel la Tour 4 star
Mercure! 4 star
Mour Hotel Budget Boutique
Millennium 4 star
Oxford GB 3/4 star
Premier Inn3 Budget
Radisson Blu3 4 star
Ramada Encore Upper Tier Budget
Ramada Plaza 4 star
SACO Serviced Apartments
Sheraton? 4 star/luxury
Sleeperz Budget Boutique
Staybridge Suites Suitehotel
Travelodge Budget
Village 3 star
Wyndham? 4 star/luxury

Portsmouth All Seasons Budget Boutique
Aloft Lifestyle
Bespoke 4 star
Bridge Street Worldwide | Serviced Apartments
Copthorne 4 star
Courtyard 3 star
Days Inn Budget
Four Points2 3 star
Future Inns 3 star
Greene King Pub Rooms
Hampton by Hilton Upper Tier Budget
Hilton Garden Inn 3 star
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Notes
1

2
3

Location ‘ Brand ’ Standard/ Type of Hotel

Port smouth [Jury®s | nn 3 star
Novotel 4 star
Mercure 4 star
Mour Hotel Budget Boutique
Oxford GB 3/4 star
RelCapital Budget/Upper Tier Budget
Park Inn 3 star
Premier Inn Budget
Radisson 4 star
Ramada Encore Upper Tier Budget
Ramada Plaza? 4 star
Sleeperz Budget Boutique
Travelodge Budget
Villoge 3 star
Eastleigh Days Inn Budget
Etap Budget
Express by Holiday Inn Upper Tier Budget
Hampton by Hilton Upper Tier Budget
Hilton Garden Inn2 3 star
Hilton3 4 star
Travelodge? Budget
Village 3 star
Fareham Days Inn Budget
Etap Budget
Express by Holiday Inn Upper tier Budget
Hampton by Hilton Upper Tier Budget
Ibis Budget
Premier Inn Budget
Sanguine Country House/ Spa
Ramada Encore Upper Tier Budget
Travelodge Budget
Villoge 3 star
Gosport Days Inn Budget
Hampton by Hilton Upper Tier Budget
Premier Inn Budget
Travelodge Budget
Havant Express by Holiday Inn Upper Tier Budget
Hampton by Hilton Upper Tier Budget
Travelodge Budget
Hythe/Marchwood Travelodge Budget
Southsea Relcapital Budget
Travelodge Budget
Waterlooville Express by Holiday Inn Upper Tier Budget
Travelodge Budget

Under construction
Possible potential
Site secured
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APPENDIX 12

SOUTH HAMPSHIRE - LOCAL DEVELOPMENT DOCUMENTS 2010-2013
HOTEL DEVELOPMENT ISSUES
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SOUTH HAMPSHIRE - LOCAL DEVELOPMENT DOCUMENTS 2010-2013 - HOTEL DEVELOPMENT ISSUES

Document Timetable Issues to Consider re. Hotel Development
Preparation & Submission to the Adoption

Consultation Secretary of State

Core Strategy Sept 2008 6 June 2010 Oct 2010 Sept 2011 A Hotel Sector Study was completed for East
Hampshire in April 2005, which has presumably
formed part of the evidence base for the Core
Strategy. The document is likely to be too far
advanced for the findings of the South
Hampshire Hotel Futures Study to be taken on
board (although they are consistent with the
findings of the East Hampshire Hotel Sector
Study in terms of hotel development
opportunities in those parts of East Hampshire
that fall within the South Hampshire Sub

Region).
Development Allocations Sept 2008 6 Jan 2012 March 2012 March 2013 | The South Hampshire Hotel Futures Study does
Document not identify a particular need to allocate sites

for hotel development other than in specific
circumstances and possibly in relation fo
specific properties that particularly lend
themselves to conversion to hotel use. The
District Council will need to consider whether
such circumstances, sites or properties exist in
the District where allocation for hotel use might
be warranted.
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Document Timetable Issues to Consider re. Hotel Development
Preparation & Submission to the Adoption

Consultation Secretary of State

Core Strategy Sept 2008 8 March 2011 | Oct 2011 Oct 2012 The South Hampshire Hotel Futures Study could
be used to inform the Core Strategy regarding
hotel development opportunities and priority
hotel development locations in the Borough.
Eastleigh River Side Jan 2009 & July 2012 Oct 2012 The South Hampshire Hotel Futures Study
Masterplan identifies Eastleigh River Side as a potential
location for hotel development, possibly at the
budget, upper-tier budget or 3 star level.
Potential sites for hotels should be considered
as part of the Masterplan.
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Document

Preparation &

Consultation

Timetable
Submission to the
Secretary of State

Adoption

Issues to Consider re. Hotel Development

Core Strategy DPD

Jan 2010

Oct 2010

The Core Strategy is too far advanced for the findings of the South

Hampshire Hotel Futures Study to be taken info account.

North of Fareham SDA AAP
(being prepared jointly with
Winchester City Council)

June 2009 8 Dec 2010

Feb 2011

Nov 2011

The South Hampshire Hotel Futures Study identifies the North
of Fareham SDA as a potential location for hotel
development, possibly a budget or upper-tier budget hotel
or a pub accommodation unit. The Councils should
consider such opportunities in their planning of the SDA.

Site Allocations DPD

Mar 2008 6 Jun 2011

Aug 2011

May 2012

The South Hampshire Hotel Futures Study does not identify a
partficular need to allocate sites for hotel development other than
in specific circumstances and possibly in relation to specific
properties that particularly lend themselves to conversion to hotel
use. The Borough Council will need to consider whether such
circumstances, sites or properties exist in the Borough where
allocation for hotel use might be warranted.

Fareham Town Centre AAP

Mar 2008 6 Jun 2011

Sept 2011

June 2012

The South Hampshire Hotel Futures Study identifies Fareham town
centre as a potential location for hotel development, most
probably a budget hotel. The Borough Council should consider
this opportunity as part of developing the AAP.

Site Development Brief for
Coldeast

Dec 2009-Jan 2010

Oct 2010

The South Hampshire Hotel Futures Study identifies interest from a
reputable hotel operator in converting the mansion to a hotel. As
far as we are aware, there are few other characterful buildings
with potential for the development of a country house/destination
hotel offer in South Hompshire.

Daedalus SPD
(being prepared jointly with
Gosport Borough Council)

Nov 6 Dec 2009

Nov 2010

The South Hampshire Hotel Futures Study identifies the Daedalus
site as a potential location for a hotel, most likely a budget hotel,
depending on the scale and type of employment uses that are
aftracted to the site. Opportunities for hotel development should
be considered as part of the SPD.

Hotel Solutions

July 2010
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Document Timetable Issues to Consider re. Hotel Development
Preparation & Submission to the Adoption

Consultation Secretary of State

Core Strategy Jan 2008-June 2009 June 2010 Aug 2010 The Core Strategy is too far advanced for the
findings of the South Hampshire Hotel Futures Study
to be taken into account.
Site Allocations and Delivery | Jan 2008 6 Jan 2011 Nov 2011 Aug 2012 The South Hampshire Hotel Futures Study does not
DPD identify a particular need to allocate sites for hotel
development other than in specific circumstances
and possibly in relation to specific properties that
particularly lend themselves to conversion to hotel
use. The Borough Council will need fto consider
whether such circumstances, sites or properties exist
in the Borough where allocation for hotel use might
be warranted. Any development management
policies for hotels should adopt a flexible and
supportive approach. Account should be taken of
the economics of hotel development if specific
criteria and planning condifions are to be included
in the DPD in relation to hotels.

Daedalus SPD Nov & Dec 2009 Nov 2010 The South Hampshire Hotel Futures Study identifies
(oeing prepared jointly with the Daedalus site as a potential location for a hotel,
Fareham Borough Council) most likely a budget hotel, depending on the scale

and type of employment uses that are aftracted to
the site. Opportunities for hotel development should
be considered as part of the SPD.

Gosport Waterfront SPD July 2011 6 May 2012 Oct 2012 The South Hampshire Hotel Futures Study identifies
Gosport Waterfront as a potential location for a
hotel depending on what other uses are to be
developed here. Opportunities for hotel
development should be considered as part of the
SPD.

Hotel Solutions July 2010
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Document Timetable Issues to Consider re. Hotel Development
Preparation & Submission to the Adoption

Consultation Secretary of State

Core Strategy June 2010 March 2011 A Hotel Futures Study was completed for Havant
Borough in 2007, which has presumably formed part
of the evidence base for the Core Strategy. The
document is likely to be too far advanced for the
findings of the South Hampshire Hotel Futures Study
to be taken on board (although they are consistent
with the findings of the 2007 Havant Hotel Futures

Study).
Development Delivery March 2008-July 2011 Sept 2011 June 2012 The South Hampshire Hotel Futures Study does not
(Allocations) DPD identify a particular need to allocate sites for hotel

development other than in specific circumstances
and possibly in relation to specific properties that
particularly lend themselves to conversion to hotel
use. The Borough Council will need to consider
whether such circumstances, sites or properties exist
in the Borough where allocation for hotel use might
be warranted. Any development management
policies for hotels should adopt a flexible and
supportive approach. Account should be taken of
the economics of hotel development if specific
criteria and planning conditions are to be included
in the DPD in relation to hotels.

Developer Contributions SPD June 6 Dec 2010 Dec 2010 The South Hompshire Hotel Futures Study identfifies a
need for local authorities to give due consideration
to the economics of hotel development when
considering planning conditions such as Section 106
agreements in relation to hotel schemes and to
recognise that such conditions can push hotel
schemes beyond the margins of viability if they are
too onerous.

Hotel Solutions July 2010
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Document Timetable Issues to Consider re. Hotel Development
Preparation & Submission to the Adoption

Consultation Secretary of State

Sites and Development Oct 2009 aDec 2011 Jan 2012 Oct 2013 The South Hampshire Hotel Futures Study does not

Management DPD identify a particular need to allocate sites for hotel
development other than in specific circumstances
and possibly in relation to specific properties that
particularly lend themselves to conversion to hotel
use. The District Council will need to consider
whether such circumstances, sites or properfies exist
in those parts of the District that fall within the South
Hampshire Sub Region (Totton/Marchwood/Hythe)
where allocation for hotel use might be warranted.
Any development management policies for hotels
should adopt a flexible and supportive approach.
Account should be taken of the economics of hotel
development if specific criteria and planning
conditions are to be included in the DPD in relation
to hotels.
Core Strategy DPD Review Commencing Oct 2012 The South Hampshire Hotel Futures Study identifies
possible potential for a small budget hotel and
further good quality pub accommodation in the
Totton/Marchwood/Hythe area. The District Council
could give further consideration to such
opportunifies in its review of the Core Strategy

Hotel Solutions July 2010
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Document

Preparation &
Consultation

Timetable
Submission to the
Secretary of State

Adoption

Issues to Consider re. Hotel Development

Core Strategy

Nov 2006-Dec 2010

Feb 2011

Jan 2012

A Hotel Futures Study was completed for Portsmouth in

2007, which has presumably formed part of the
evidence base for the Core Strategy. The findings of the
South Hampshire Hotel Futures Study identify similar
market potential for hotel development in Portsmouth
but at a much slower pace, with hotel development
opportunities now pushed back by around 5 years as a
result of the recession and the delays fo many of the
major development schemes in the city.

Site Allocations DPD

Sept 2008 6 Dec 2011

Feb 2012

Jan 2013

The South Hampshire Hotel Futures Study does not identify a
partficular need to allocate sites for hotel development other
than in specific circumstances and possibly in relation to specific
properties that particularly lend themselves to conversion to
hotel use. The City Council will need to consider whether such
circumstances, sites or properties exist in the City where
allocation for hotel use might be warranted. The development
of a purpose-built conference centre in the city centre or on the
waterfront (should the City Council wish to pursue this) would
have a significant bearing on the locational priorities for new
hotels that would be needed to support it, and may require the
allocation of asite for both the conference centre and an
associated headquarters hotel.

The Hard AAP

April 2008 8 Jul 2010

Sept 2010

Sept 2011

The South Hompshire Hotel Futures Study identifies Gunwharf
Quays/The Hard as a potential location for hotel development in
Portsmouth, and live developer interest in several sites here.
Opportunities for hotel development should be considered as
part of the AAP.

Port Solent AAP

April 2008 8 Jul 2010

Sept 2010

Sept 2011

The South Hampshire Hotel Futures Study identifies M27/A27
Corridor (including Port Solent) as a potential location for hotel
development in Portsmouth. Opportunities for hotel
development should be considered as part of the AAP.

Hotel Solutions

July 2010
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Document Timetable Issues to Consider re. Hotel Development
Preparation & Submission to the Adoption

Consultation Secretary of State

Core Strategy Jan 2010 The Core Strategy has now been adopted.

City Centre AAP April 2007 8 Dec 2010 | Mar 2011 Jan 2012 The South Hampshire Hotel Futures Study identifies opportunities
for significant new hotel development in Southampton city
centre as the cityf6s economy and
There are already a significant number of proposed hotels in the
city centre (more than the Hotel Futures Study is showing market
potential for) and other sites may come forward in the future.
The City Council may wish to consider its priorities for hotel
development in the city centre as part of the AAP in ferms of
locations that it may wish to highlight for new hotels. The
development of a purpose-built conference cenftre in the city
centre or on the waterfront (should the City Council wish to
pursue this) would have a significant bearing on the locational
priorities for new hotels that would be needed to support it.

Sites & Policies DPD Jan 2009 6 Dec 2011 Mar 2012 Jan 2013 The South Hompshire Hotel Futures Study does not identify a
particular need to allocate sites for hotel development other
than in specific circumstances and possibly in relation to specific
properties that particularly lend themselves to conversion to
hotel use. The City Council will need to consider whether such
circumstances, sites or properties exist in the City where
allocation for hotel use might be warranted. The development
of a purpose-built conference centre in the city centre or on the
waterfront (should the City Council wish to pursue this) would
have a significant bearing on the locational priorities for new
hotels that would be needed to support it, and may require the
allocation of a site for both the conference centre and an
associated headquarters hotel. Any development management
policies for hotels should adopt a flexible and supportive
approach. Account should be taken of the economics of hotel
development if specific criteria and planning conditions are to
be included in the DPD in relation to hotels.

Hotel Solutions July 2010
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Document Timetable Issues to Consider re. Hotel Development
Preparation & Submission to the Adoption

Consultation Secretary of State

Core Strategy July 2010 8 May 2011 Oct 2010 July 2012 A Hotel Futures Study was completed for Test
Valley Borough in 2008, which has presumalbly
formed part of the evidence base for the Core
Strategy. The findings of the South Hampshire
Hotel Futures Study identify similar market
potential for hotel development in those parts
of Test Valley that fall within the South
Hampshire Sub Region.

Southern Test Valley AAP Aug 2009- March 2013 Aug 2013 April 2014 The 2008 Test Valley Hotel Futures Study and
South Hampshire Hotel Futures Study identfify
market potential for hotel development in
Southern Test Valley. These opportunities should
be considered in the AAP. Both studies also
identified hotel developer interest in Adanac
Business Park, and an obstacle to this
happening as land here is protected for
employment uses that do not include a hotel.
The Borough Council should bear this interest
and poftential in mind should an opportunity
arise for a review of this policy.

Hotel Solutions July 2010
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Document Timetable
Submission to the

Secretar

Adoption

Preparation & ’

Consultation

Issues to Consider re. Hotel Development

of State

Core Strategy Jan 2007 6 Dec 2010 Jon 2011 Dec 2011

The South Hampshire Hotel Futures Study identifies

market potential for hotel development in those parts
of Winchester City Council d
South Hampshire, particularly as part of the N/NE
Hedge End and North Fareham SDAs; at Whiteley and
Waterlooville; and in terms of pub accommodation
and country house hotels in the rural areas, give
suitable properties for conversion. These opportunities
could be considered as part of the Core Strategy

Development Management & | Dec 2010 d March 2012 | March 2012 Jan 2013

Allocations DPD

The South Hampshire Hotel Futures Study does not
identify a particular need to allocate sites for hotel
development other than in specific circumstances
and possibly in relation to specific properties that
particularly lend themselves to conversion to hotel use.
The City Council will need to consider whether such
circumstances, sites or properties exist in those parts of
its area that fall within the South Hampshire Sub Region
where allocation for hotel use might be warranted.
Any development management policies for hotels
should adopt a flexible and supportive approach.
Account should be taken of the economics of hotel
development if specific criteria and planning
conditfions are to be included in the DPD in relation to
hotels.

North of Fareham SDA AAP
(being prepared jointly with
Fareham Borough Council)

June2009 8 Dec 2010 Feb 2011 Nov 2011

The South Hampshire Hotel Futures Study identifies the
North of Fareham SDA as a potential location for hotel
development, possibly a budget or upper-tier budget
hotel or a pub accommodation unit. The Councils
should consider such opportunities in their planning of
the SDA.

Hotel Solutions

July 2010




