UNIVERSITYOF

BIRMINGHAM

Birmingham Business School, University of Birmingham

Briefing Note — Creative Industries in the South East Local Enterprise
Partnerships as of July 2011

(With Supplement covering revised boundaries of Enterprise M3 and Buckinghamshire
Thames Valley LEP prepared Feb 2012-03-24)

Prepared for Screen South, Kent County Council and Partnership for Urban
South Hampshire

February 2012

Caroline Chapain
Birmingham Business School
University of Birmingham
Edgbaston

Birmingham, B15 2TT
c.a.chapain@bham.ac.uk



mailto:c.a.chapain@bham.ac.uk

Supported by

North Sea

S C r € € n SCR‘EENFARTNERS Thel:terrEgXVB % ’JL
. > North Sea Region Se ey
ls o U T HJ 3 i Phrossramr?ne g}ﬁf
Table of content
1. Introduction — Local Enterprise Partnerships in the South East as of July 2011.................... 3

2. Overall creative industries profile of the South East Local Enterprise Partnerships in 2008 4

3. Evolution of the creative industries in the South East LEPs from 2003 to 2008 ................. 17
4. Beyond the creative industries’ employees figures.........cceecveei e e 20
5. Gross Value Added (GVA) generated by the creative industries in the South East............. 23
6. SUMMArY Of SECLIONS 110 5t e e e etre e e e e eara e e e e e b e e e e eeannes 24

Appendix 1 - Extra analysis for the revised Enterprise M3 LEP and the new Buckinghamshire
and Thames Valley LEP as of 5t JANUAry 2012, 25

R T =] Lol =LY ORTTPRRRRR 37

ANNEX 1 - LOCAL ENTERPRISE PARTNERSHIPS (LEPs) COVERING LOCAL AUTHORITIES IN THE

SOUTH EAST. oot e s e e s ar e e s s aa e e e s sans 38
ANNEX 2: DEFINITION, DATA SOURCES AND METHODOLOGY ......ocoviviriiiiiiiiiieiiiiicecciieen 41
ANNEX 3: SUPPLEMENTARY TABLES IN THE EXCEL FILE ......oovviiiiiiiiiiiii e 49



1. Introduction — Local Enterprise Partnerships in the South East as of
July 2011

As of July 2011, local authorities in the South East have formed seven Local Enterprise
Partnerships (LEPs), some with local authorities from neighbouring regions (see Annex 1 for
a detailed list of local authorities by LEP)":

Coast to Capital including 12 local authorities;

Enterprise M3 Partnership including 10 local authorities;

Kent, Greater Essex and East Sussex including 32 local authorities;
Oxfordshire City Region including 5 local authorities;

Solent including 11 local authorities;

South East Midlands including 12 local authorities; and

Thames Valley Berkshire including 6 local authorities.

Some local authorities are part of more than one partnership in the South East; this is the
case of Test Valley, Winchester and East Hampshire which belong to both the Solent and the
Enterprise M3 LEPs and of Cherwell which belongs to both the South East Midlands and
Oxford City Region LEPs (see Figure 1 for a map).

With regard to key economic indicators, the largest LEP is Kent, Greater Essex and East
Sussex which accounts for 6.7% of all British firms and 5.5% of all British employees (see
Table 1). In contrast, the Oxford City Region accounts for 1.3% of all British firms and 1.2% of
all British employees. Other LEPs fall in between these two in terms of their concentrations
of British firms and employees.

Table 1: Key economic indicators - LEPs - South East - 2008.

Area Firms Employees

# % GB # % GB
Coast to Capital 79,023 3.2% 721,049 2.7%
Enterprise M3 59,730 2.4% 533,278 2.0%
Kent, Greater Essex and East Sussex 162,989 6.7% 1,449,553 5.5%
Oxford City Region 31,952 1.3% 319,325 1.2%
Solent 64,081 2.6% 657,850 2.5%
South East Midlands 80,653 3.3% 835,435 3.2%
Thames Valley Berkshire 41,862 1.7% 462,123 1.7%
South East 395,591 16.2% 3,727,745 14.1%
London 401,209 16.4% 4,167,923 15.7%
Great Britain 2,446,015 100.0% | 26,493,606 100.0%

Source: Calculated using data from the Annual Business Inquiry for 2008.

! The Department for Business Innovation and Skills agreed significant changes to the Membership of LEPS between July
2011 and February 2012, The Buckinghamshire Thames Valley LEP has been established as a new LEP including Wycombe
District Council, Chiltern District Council, South Bucks District Council and Aylesbury Vale District Council. The Membership
of Enterprise M3 has been extended to include Elmbridge, Runnymede Spelthorne and New Forest District Council; and
Lewes District Council has joined Coast to Capital LEP as well as the Kent, Greater Essex and East Sussex LEP.



Figure 1: Local Enterprise Partnerships — South East — July 2011
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Note: The local authorities of Test Valley, Winchester and East Hampshire belong to both the Solent and the Enterprise M3
LEPs, the local authority of Cherwell belong to both the South East Midlands and Oxford City Region LEPs.
Source: Adapted from JCIS.

2. Overall creative industries profile of the South East Local Enterprise
Partnerships in 2008

Using the 2010 DCMS creative industries definitions for the 2007 standard industrial
classification presented in Annex 2 (Table A2.1), we estimate that there were around 35,451
creative firms and 166,169 creative jobs in the South East in 2008 (Table 2). As such, the
South East accounted for 19.7% of British creative firms and 18.8% of all British creative
employees; these proportions were above the economic weights of the South East in the
British economy in terms of number of firms and employees (16.1% and 14.1% respectively —
see Table 1). Indeed, the region displays higher proportions of creative firms (9%) and jobs
(4.5%) in its economy compared with the British average (respectively 7.3% and 3.3% - see
Table 2).

The Coast to Capital, Enterprise M3, Oxford City Region and Thames Valley Berkshire LEPs
also present above British average proportions of creative firms and jobs whereas the South
East Midlands display a higher than average proportion of creative firms (see Table 2).

Map 1 presents the number of creative firms across the local authorities of the South East
LEPs. The greatest number of firms can be found in local authorities in the West and South



West of London such as Milton Keynes, Wokingham, Windsor and Maidenhead, Croydon,
Brighton and Hove as well as Central Bedfordshire, Dacorum, South Oxfordshire, West
Berkshire, Basingstoke and Dean, Aylesbury Vale, Guildford and Waverley. When looking at
location quotients (LQ)? of creative firms (Map 2), we can see that all South East LEPs include
some local authorities with higher concentrations of creative firms compared with the British
average (in this case, LQ>1). Some local authorities display very high concentrations
(LG>1.5): Dacorum, South Oxfordshire, Windsor and Maidenhead, Reading, Wokingham,
Bracknell Forest, surrey Heath, Woking, Hart, Basingstoke and Dean, Guidlford, Waverley
and Brighton and Hove.

Table 2: Key indicators - creative industries - South East LEPs - 2008.

Creative firms Creative employees
% of

% of British % of British

local creative % of local creative
Area # firms firms # | employees | employees
Coast to Capital 7,377 9.3% 4.1% 26,516 3.7% 3.0%
Enterprise M3 6,345 10.6% 3.5% 34,450 6.5% 3.9%
Kent, Greater Essex and East Sussex 10,616 6.5% 5.9% 34,941 2.4% 3.9%
Oxford City Region 3,019 9.4% 1.7% 15,782 4.9% 1.8%
Solent 4,118 6.4% 2.3% 17,941 2.7% 2.0%
South East Midlands 6,253 7.8% 3.5% 26,877 3.2% 3.0%
Thames Valley Berkshire 4,967 11.9% 2.8% 34,653 7.5% 3.9%
South East 35,451 9.0% 19.7% | 166,169 4.5% 18.8%
London 55,103 13.7% 30.7% 309,348 7.4% 34.9%
Great Britain 179,732 7.3% 100.0% | 885,311 3.3% 100.0%

Note: Figures in red indicate proportions above the British average. Figures in green indicate proportions superior to the
weight of the LEP in the British economy (see Table 1). Source: Calculated using the Annual Business Inquiry data on
workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes.

We use standard location quotients (LQ) as an indicator of industrial agglomeration in a given geographical unit of
analysis. The LQ for a given creative sector in a geographical unit of analysis represents the relative concentration of firms
that particular sector in that particular area. Specifically,

LQ — UCS,LA UCS,GB
ULA UGB

where, Ucs, 14 stands for the number of creative firms in a given local authority (LA), U, stands for the total number of firms
for all sector in that local authority, Ucs gg stands for the total number of creative firms in Great Britain, and Usps stands for
the total number of firms in Britain.

The LQ measures, for a given unit of geographical analysis, whether there is a greater than average
agglomeration of creative firms in a certain sector. If it is greater than 1, this means that the agglomeration is
greater than the national average, which indicates a degree of specialisation in that specific sector.




Table 3 displays the number of firms by creative sectors across South East LEPs whereas
Table 4 presents their weights over all firms in the LEPs’ economies. Overall, the South East
concentrates higher proportions of Advertising, Design, Publishing and Software and
Electronic Publishing firms compared with Britain as a whole. These higher concentrations
are also characteristics of the Coast to Capital and the Thames Valley Berkshire LEPs whereas
the Coast to Capital LEP is also characterised by a higher concentration of Music, Visual and
Performing Arts firms. Both LEPs also display higher concentrations of Digital and
Entertainment Media firms. The Enterprise M3 LEP shows higher concentrations of firms in
Advertising, Architecture, Design, Publishing, Software and Electronic Publishing and Digital
and Entertainment Media. In contrast, the Oxford City Region display stronger
concentrations of firms in Architecture, Music, Visual and Performing Arts, Publishing,
Software and Electronic Publishing and Digital and Entertainment Media. Finally, the South
East Midlands LEP has higher concentrations of firms in both Software and Electronic
Publishing and Digital and Entertainment Media.

Maps 3 to 12 detail firms’ location quotients by creative sectors across local authorities of
the South East LEPs. These maps show very different patterns of concentrations across
sectors and space:

e Advertising: we find some firms concentrations above average across all South East
LEPs with the highest concentrations in Tunbrigde Wells, Uttlesford, Reigate and
Banstead, Mole Valley, Windsor and Maidenhead and South Oxfordshire.

e Architecture: we find some firms concentrations above average across all South East
LEPs with the highest concentration in Winchester.

e Arts and Antiques: we find some firms concentrations above average across all South
East LEPs except the Thames Valley Berkshire LEP with the highest concentrations in
Tunbridge Wells, Shepway and Gosport.

e Design: we find some firms concentrations above average across all South East LEPs
with the highest concentrations in Tunbridge Wells, Uttlesford, Brighton and Hove,
Waverley and Windsor and Maidenhead.

o Designer Fashion: we find some firms concentrations above across all South East
LEPs with the highest concentrations in Uttlesford, Southen-on-Sea, Tunbridge Wells,
brigton and Hove, Moley Valley, Waverley, Chichester, Windsor and Maidenhead,
South Oxfordshire, Dacorum, West Oxfordshire and South Northampshire.

e Video, Film and Photography: we find some firms concentrations above average
across all South East LEPs except the Solent LEP with the highest concentrations in
Brighton and Hove, Tunbridge Wells, Dover, Lewes, Mid Sussex, Waverley, Woking,
Windsor and Maidenhead, Oxford, South and West Oxfordshire, Aylesbury Vale and
Dacorum.

e Music, Visual and Performing Arts: we find some firms concentrations above
average across all South East LEPs except the Solent LEP with the highest
concentrations in Brighton and Hove, Oxford (with the whole of the Oxford City
Region LEP showing higher than average firms concentrations), Tunbridge Wells,
Lewes and Waverley.

e Publishing: we find some firms concentrations above average across all South East
LEPs with the highest concentrations in Tunbridge Wells, Brighton and Hove, Oxford,
Vale of White Horse, West and South Oxfordshire (with the whole of the Oxford City



Region LEP showing higher than average firms concentrations), Sevenoaks, Rother,
Mid-Sussex, Uttlesford, East-Hampshire and Waverley.

e Software and Electronic Publishing: we find some firms concentrations above
average across all South East LEPs with the highest concentrations in Reading,
Bracknell forest, Wokingham, Hart, West Berkshire, Basingstoke and Dean, Surrey
Heath, woking, Windsor and Maidenhead (with the whole of the Thames Valley
Berkshire and Enterprise M3 LEPs showing higher than average firms concentrations),
Milton Keynes and Dacorum.

e Digital and Entertainment Media: we find some firms concentrations above average
across all South East LEPs with the highest concentrations in Reading, Wokingham,
Hart, Woking, Guildford, Waverley, Mole Valley, Horsham, Adur, Lewes, Fareham,
Winchester, Oxford, South Oxfordshire, Dacorum and Bedford.

e Radio and TV: we find some firms concentrations above average across all South East
LEPs except the Solent LEP with the highest concentrations in Brighton and GHove,
Lewes, Maidstone, Tunbridge Wells, Guildford, Waverley, Windsor and Maidenhead,
Aylesbury Vale, Dacorum and South Oxfordshire.

These patterns are slightly less pronounced when we look at the concentrations of creative
employees, which would suggest that for some creative sectors the South East LEPs
concentrate higher proportions of smaller firms compared with the British average (Tables 5
and 6).

Overall, the region concentrates higher levels of employees in Software and Electronic
Publishing compared with Britain as a whole — see Table 6. This higher concentration of jobs
in Software and Electronic Publishing is present in all the South East LEPs except the Kent,
Greater Essex and East Sussex LEP. Otherwise, four LEPs concentrate higher proportions of
jobs in some other creative sectors compared with the British average. This is the case of the
Coast to Capital LEP which also concentrates higher than national average proportions of
jobs in Arts and Antiques, Design, Music, Visual and Performing Arts and Publishing. The
Oxford City Region LEP displays higher than national average concentrations of employees in
Advertising, Architecture, Music, Visual and Performing Arts and Publishing as well. The
Enterprise M3 LEP also shows higher than national average concentrations of employees in
Architecture, Design and Digital and Entertainment Media. Finally, in addition to a higher
concentration of employees in Software and Electronic Publishing, the Thames Valley
Berkshire LEP presents higher than national average concentrations of jobs in Advertising.



Map 1: Creative firms by local authorities — South East LEPs — 2008.
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Source: Calculated using the Annual Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries
based on the 2007 SIC codes. The map boundaries come from JCIS.

Map 2: Creative firms’ location quotients by local authorities — South East LEPs — 2008.
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Source: Calculated using the Annual Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries
based on the 2007 SIC codes. The map boundaries come from JCIS.



Table 3: Number of firms by creative sectors - South East LEPs - 2008.

Digital

N ) Arts and ) Designer Video, Film Music, ViSl..la| o Software.& 2 . Tot;fll
Area Advertising Architecture Antiques Design Fashion & & Performing Publishing Elect‘roplc Entertainme Radio & TV .creatn{e
Photography Arts Publishing nt Media industries
Coast to Capital 471 337 189 471 31 328 1,340 384 3,561 23 244 7,377
Enterprise M3 380 277 104 351 23 202 735 256 3,838 23 157 6,345
Kent, Greater Essex and East Sussex 847 613 346 753 49 405 1,752 593 4,940 21 294 10,616
Oxford City Region 179 175 69 160 10 130 533 240 1,413 11 100 3,019
Solent 273 285 150 271 18 154 524 204 2,112 10 119 4,118
South East Midlands 449 256 127 352 23 218 767 266 3,612 20 162 6,253
Thames Valley Berkshire 264 150 63 236 15 131 404 129 3,458 11 108 4,970
South East 2,387 1,622 823 2,043 134 1,448 5,234 1,653 18,861 96 1,150 35,451
London 3,976 2,512 801 3,518 234 4,559 13,569 2,537 19,477 91 3,831 55,103
Great Britain 13,589 10,258 5,142 11,844 788 9,586 31,147 9,023 80,366 404 7,584 179,732
Source: Calculated using the Annual Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes.
Table 4: Proportion of creative firms over all local firms (%) - creative sectors - South East LEPs - 2008.
. Video, Film Music, Visual Software & Digital & Total

Area Advertising Architecture Art? and Design De5|g.ner & & Performing Publishing Electronic Entertainme | Radio & TV creative

Antiques Fashion Photography Arts Publishing nt Media industries
Coast to Capital 0.60% 0.43% 0.24% 0.60% 0.04% 0.42% 1.7% 0.49% 4.5% 0.03% 0.31% 9.3%
Enterprise M3 0.64% 0.46% 0.17% 0.59% 0.04% 0.34% 1.2% 0.43% 6.4% 0.04% 0.26% 10.6%
Kent, Greater Essex and East Sussex 0.52% 0.38% 0.21% 0.46% 0.03% 0.25% 1.1% 0.36% 3.0% 0.01% 0.18% 6.5%
Oxford City Region 0.56% 0.55% 0.22% 0.50% 0.03% 0.41% 1.7% 0.75% 4.4% 0.03% 0.31% 9.4%
Solent 0.43% 0.44% 0.23% 0.42% 0.03% 0.24% 0.8% 0.32% 3.3% 0.02% 0.19% 6.4%
South East Midlands 0.56% 0.32% 0.16% 0.44% 0.03% 0.27% 1.0% 0.33% 4.5% 0.03% 0.20% 7.8%
Thames Valley Berkshire 0.63% 0.36% 0.15% 0.56% 0.04% 0.31% 1.0% 0.31% 8.3% 0.03% 0.26% 11.9%
South East 0.60% 0.41% 0.21% 0.52% 0.03% 0.37% 1.3% 0.42% 4.8% 0.02% 0.29% 9.0%
London 0.99% 0.63% 0.20% 0.88% 0.06% 1.14% 3.4% 0.63% 4.9% 0.02% 0.95% 13.7%
Great Britain 0.56% 0.42% 0.21% 0.48% 0.03% 0.39% 1.3% 0.37% 3.3% 0.02% 0.31% 7.3%

Source: Calculated using the Annual Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes.




Table 5: Number of employees by creative sectors - South East LEPs - 2008.

Area Advertising | Architecture :r::lsqi';: Design D::siﬁ?;: \g:::)é;g?h% ;\: :'fﬂ:;‘\i/:‘sguzl rtB; Publishing S:::Iti:)eni&c‘ Eml:)elftl;?r:: R;cg\ol cre:ﬂ-‘u‘.)i:::eI
Publishing ent Media industries
Coast to Capital 1,994 1,261 596 978 65 1,267 2,416 4,636 12,551 54 699 26,516
Enterprise M3 1,354 1,742 328 668 44 593 1,498 2,271 25,342 296 314 34,450
Kent, Greater Essex and East Sussex 3,142 2,955 1,121 1,437 96 1,913 4,132 6,066 13,249 39 790 34,941
Oxford City Region 1,305 1,045 196 353 23 419 1,094 5,169 5,953 28 198 15,782
Solent 1,133 1,744 487 550 37 744 1,311 1,791 9,793 47 305 17,941
South East Midlands 1,973 1,295 424 675 57 1,007 1,614 3,593 15,815 69 355 26,877
Thames Valley Berkshire 2,231 975 208 473 31 815 909 1,343 27,036 76 557 34,653
South East 11,210 8,448 2,532 | 4,076 270 5,848 10,848 18,364 100,037 837 | 3,700 166,169
London 37,747 21,298 2,640 8,992 611 27,232 34,019 56,986 86,022 520 33,283 309,348
Great Britain 82,527 65,321 16,274 | 26,431 1,898 58,598 81,049 140,148 360,345 2,186 | 50,535 885,311
Source: Calculated using the Annual Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes.
Table 6: Proportion of creative employees over all local employees (%) - creative sectors - South East LEPs - 2008
Area Advertising | Architecture :;:?qir:: Design D::siﬁ?:r: \:’i:::c’)g':ri:ar:hi x :fi:;::::lrtgsl Publishing S?I:‘::Itar:)enigé EnzftI;?rI\rgr; R;‘ﬁ\‘; cre:;‘.‘.)i::laeI
Publishing ent Media industries
Coast to Capital 0.28% 0.17% 0.08% 0.14% 0.01% 0.18% 0.34% 0.64% 1.7% 0.01% 0.10% 3.7%
Enterprise M3 0.25% 0.33% 0.06% 0.13% 0.01% 0.11% 0.28% 0.43% 4.8% 0.06% | 0.06% 6.5%
Kent, Greater Essex and East Sussex 0.22% 0.20% 0.08% 0.10% 0.01% 0.13% 0.29% 0.42% 0.9% 0.00% 0.05% 2.4%
Oxford City Region 0.41% 0.33% 0.06% 0.11% 0.01% 0.13% 0.34% 1.62% 1.9% 0.01% 0.06% 4.9%
Solent 0.17% 0.27% 0.07% 0.08% 0.01% 0.11% 0.20% 0.27% 1.5% 0.01% | 0.05% 2.7%
South East Midlands 0.24% 0.15% 0.05% 0.08% 0.01% 0.12% 0.19% 0.43% 1.9% 0.01% | 0.04% 3.2%
Thames Valley Berkshire 0.48% 0.21% 0.05% 0.10% 0.01% 0.18% 0.20% 0.29% 5.9% 0.02% | 0.12% 7.5%
South East 0.30% 0.23% 0.07% 0.11% 0.01% 0.16% 0.29% 0.49% 2.7% 0.02% | 0.10% 4.5%
London 0.91% 0.51% 0.06% 0.22% 0.01% 0.65% 0.82% 1.37% 2.1% 0.01% | 0.80% 7.4%
Great Britain 0.31% 0.25% 0.06% 0.10% 0.01% 0.22% 0.31% 0.53% 1.4% 0.01% | 0.19% 3.3%

Source: Calculated using the Annual Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes.

10




Map 3: Advertising firms’ location quotients by local authorities, South East LEPs — 2008.
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Note: A location quotient (LQ) superior to 1 indicate higher concentration than the British average. Source: Calculated using the Annual
Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes. The

map boundaries come from JCIS.

Map 4: Architecture firms’ location quotients by local authorities, South East LEPs — 2008.
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Note: A location quotient (LQ) superior to 1 indicate higher concentration than the British average. Source: Calculated using the Annual
Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes. The

map boundaries come from JCIS.
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Map 5: Arts and Antiques firms’ LQ by local authorities, South East LEPs, 2008.
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Note: A location quotient (LQ) superior to 1 indicate higher concentration than the British average Source: Calculated using the Annual
Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes. The
map boundaries come from JCIS.

Map 6: Design firms’ location quotients by local authorities, South East LEPs — 2008.
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Note: A location quotient (LQ) superior to 1 indicate higher concentration than the British average. Source: Calculated using the Annual
Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes. The
map boundaries come from JCIS.
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Map 7: Designer Fashion firms’ LQ by local authorities, South East LEPs, 2008.
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Note: A location quotient (LQ) superior to 1 indicate higher concentration than the British average. Source: Calculated using the Annual
Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes. The
map boundaries come from JCIS.

Map 8: Video, Film & Photography firms’ LQ by local authorities, South East LEPs, 2008.
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Note: A location quotient (LQ) superior to 1 indicate higher concentration than the British average. Source: Calculated using the Annual
Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes. The
map boundaries come from JCIS.
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Map 9: Music, Visual & Performing Arts firms’ LQ by local authorities, South East LEPs, 2008.
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Note: A location quotient (LQ) superior to 1 indicate higher concentration than the British average. Source: Calculated using the Annual

Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes. The
map boundaries come from JCIS.

Map 10: Publishing firms’ location quotients by local authorities, South East LEPs — 2008.
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map boundaries come from JCIS.
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Map 11: Software & Electronic Publishing firms’ LQ by local authorities, South East LEPs, 2008.
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Note: A location quotient (LQ) superior to 1 indicate higher concentration than the British average. Source: Calculated using the Annual
Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes. The
map boundaries come from JCIS.

Map 12: Digital & Entertainment Media firms’ LQ by local authorities, South East LEPs, 2008.
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Note: A location quotient (LQ) superior to 1 indicate higher concentration than the British average. Source: Calculated using the Annual
Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes. The
map boundaries come from JCIS.
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Map 12: Radio and TV firms’ location quotients by local authorities, South East LEPs — 2008.
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Note: A location quotient (LQ) superior to 1 indicate higher concentration than the British average. Source: Calculated using the Annual
Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes. The

map boundaries come from JCIS.
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3. Evolution of the creative industries in the South East LEPs from 2003
to 2008

Using the DCMS creative industries’ definitions for the 2003 standard industrial classification
presented in Annex 2 (Table A2.2), Tables 7 and 8 present the variations in the number of
creative firms and jobs in the South East LEPs over the period 2003-2008. Variations in the
number of firms and jobs show that the creative industries are growing faster than the rest
of the economy both in terms of numbers of firms and jobs on average in Britain. In addition,
creative industries in the South East have been more dynamic than the national average.
Overall, creative industries have increased both in terms of firms (+12.6%) and jobs (+12.4%)
in the South East from 2003 to 2008. While the increase in the number of creative firms
almost equals the British average (+12.5%), the regional growth in the number of creative
jobs is above the national average of +9.3%.

This dynamism is however variable across creative sectors. Overall, the Music, Visual and
Performing Arts displayed decreases in their numbers of firms and jobs, following national
trends (see Tables 7 and 8). The Publishing sector also follows national trends with an
increase in number of firms but a decrease in jobs. Two sectors, Video, Film and
Photography and Radio and TV have displayed higher than national average increases in
their numbers of firms but decreases in their numbers of jobs. While this follows a national
trend for Radio and TV, the regional decrease in the number of jobs in Video, Film and
Photography contrasts with a national increase of employment in this sector; this could
suggest a sectoral restructuration in the region. The Advertising sector also shows a
decreasing trend in terms of employment in the region while the sector grew nationally. On
the positive side, all other creative sectors display growing patterns both in terms of firms
and jobs with above national jobs growth in Arts and Antiques and Software, Computer
Games & Electronic Publishing. In addition, creative sectors such as Architecture, Designer
Fashion and Software, Computer Games & Electronic Publishing display employment growth
rates 5 to 9 times higher than the regional economy.

The above national average employment growth in Software, Computer Games & Electronic
Publishing is present in all South East LEPs except the Thames Valley Berkshire and the Kent,
Greater Essex and East Sussex LEPs. In contrast, the Thames Valley Berkshire LEP benefited
from a higher than national average growth in employment in Arts and Antiques, Music,
Visual and Performing Arts, Publishing and Radio and TV and the Kent, Greater Essex and
East Sussex LEP in Advertising, Designer Fashion and Video, Film and Photography. In
addition to their very dynamic Software, Computer Games & Electronic Publishing sectors,
the Coast to Capital LEP also shows higher than national average employment increases in
Arts and Antiques, Designer Fashion and Video, Film and Photography whereas the
Enterprise M3 LEP has higher than national average increases in Advertising, Arts and
Antiques and Designer Fashion. The Oxford City Region LEP also presents stronger than
national average employment growth in Video, Film and Photography, Music, Visual and
Performing Arts and Publishing and the South East Midlands LEP in Architecture, Video, Film
and Photography and Publishing. Finally, the Solent LEP also displays higher than national
average increases in employment in Advertising, Architecture, Arts and Antiques and
Designer Fashion.
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Table 7: Variations in the number of creative firms by creative sectors — South East LEPs - 2003-2008

. Software,
Music,
Arts & | Designer | Video, Film & Visual & Computer Radio Creative Whole
Area Advertising | Architecture . . ! . Publishing Games & . .

Antiques Fashion Photography Performing . & TV | industries | economy

Arts Electronic

Publishing
Coast to Capital 3.7% 10.9% -1.5% 32.5% 28.6% -0.6% 8.4% 24.0% | 55.6% 15.4% 9.6%
Enterprise M3 7.6% 13.3% 6.4% 21.8% 32.4% -4.5% 5.4% 13.0% | 47.9% 11.1% 11.4%
Kent, Greater Essex and East Sussex 7.6% 18.2% 3.8% 61.3% 28.5% -5.7% 3.2% 21.7% | 40.7% 13.9% 11.7%
Oxford City Region 4.1% 23.5% 6.7% 28.0% 33.0% 4.8% 1.9% 10.5% | 91.7% 11.7% 10.6%
Solent 3.8% 17.5% 3.4% 37.6% 9.3% -0.5% 8.9% 28.3% | 51.5% 18.3% 12.1%
South East Midlands 11.7% 12.7% 4.0% 22.3% 35.2% 4.1% 13.6% 22.6% | 38.4% 18.1% 11.9%
Thames Valley Berkshire -0.8% 15.6% 3.9% 1.9% 25.9% -6.9% 0.4% 13.3% | 17.8% 10.5% 8.1%
South East 6.6% 15.2% 3.6% 26.4% 22.5% -1.7% 5.7% 16.4% | 42.7% 12.6% 10.6%
London 8.2% 20.1% 1.6% 30.0% 14.9% -12.3% -2.9% 38.9% | 28.1% 12.6% 9.7%
Great Britain 8.3% 23.9% 4.3% 39.6% 16.2% -6.6% 5.8% 19.1% | 30.1% 12.5% 10.6%

Note: In green creative sectors growing more than the rest of the LEP s’ economies on average. In red, areas where creative sectors are growing at a faster than the British average.

Source: Calculated using Annual Business Inquiry Data and DCMS (2009) definitions for the creative industries for the SIC 2003 codes.
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Table 8 : Variations in the number of creative jobs — South East LEPs - 2003-2008

. Software,

Video, Film Music, Computer
.. . Arts & Designer ! Visual & L. Radio Creative Whole

Area Advertising | Architecture . . & . Publishing Games & . .

Antiques Fashion Performing . & TV | industries | economy

Photography Arts Electronic

Publishing
Coast to Capital 2.5% 9.2% 1.4% 28.7% 34.6% -25.9% -21.1% 66.0% | -2.5% 15.4% 1.1%
Enterprise M3 15.0% 19.7% 18.6% 18.4% -43.0% -26.1% -10.5% 48.9% -8.5% 27.7% 3.1%
Kent, Greater Essex and East Sussex 18.2% 28.1% 0.4% 54.8% 12.1% -2.4% -4.0% 15.5% | -21.2% 9.4% 3.7%
Oxford City Region -70.5% 15.8% -5.7% -8.4% 29.3% 7.4% 16.9% 28.7% | -4.3% -3.2% 3.7%
Solent 14.4% 31.3% 1.6% 17.8% -14.6% -20.6% -9.1% 38.3% | -58.1% 16.7% 5.4%
South East Midlands 3.4% 68.8% -13.6% 11.3% 11.3% -11.4% 6.8% 26.7% | -61.6% 18.0% 6.3%
Thames Valley Berkshire -22.0% 7.6% 29.9% -28.1% -14.5% 1.9% 15.2% 15.7% 10.5% 10.7% 1.8%
South East -22.9% 25.6% 3.5% 13.7% -6.4% -13.7% -5.1% 28.1% | -11.0% 12.4% 3.5%
London 26.7% 26.8% 6.1% 7.2% 17.2% -3.2% -7.9% 49.7% 2.0% 15.2% 6.1%
Great Britain 3.3% 30.5% 1.2% 13.9% 1.8% -11.7% -5.3% 26.2% | -10.6% 9.3% 3.7%

Note: In green, creative sectors growing more than the rest of the LEPs’ economies on average
Source: Calculated using Annual Business Inquiry Data and DCMS (2009) definitions for the creative industries for the SIC 2003 codes.

. Inred, areas where creative sectors are growing at a faster rate than the British average.
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4. Beyond the creative industries’ employees figures

Creative professionals

The creative workforce is made up of people with creative occupations (i.e.
architects, artists, artisans, etc. that we can call creative professionals) plus people
who work in creative industries’ firms but do not occupy a creative occupation such
as secretaries, accountants... It is important to recognise that some sectors may be
large in terms of jobs that they provide but they may not necessarily contain large
numbers of creative professionals. Looking at UK creative employment, Higgs,
Cunningham and Bakshi (2008) show that only 44% of jobs in the creative industries
are occupied by creative professionals. In addition, they note that 53% of creative
professionals were working in industries other than creative.

Table 9 compares employment in the creative industries with data on creative
professionals in the South East in 2001 using data on occupations from the Census
2001 (see definition in Table A2.3 in Annex 2) and on employees from the Annual
Business Inquiry 2001 (see definition in Table A2.2 in Annex 2). As such, we can see
that, overall, the figure on occupations for the whole economy is larger by
approximately 7% than the figure on employees for the whole economy; this can be
explained by the fact that the data on employees do not account for freelancers and
sole traders. It is also interesting to note that the number of people working in
creative occupations is almost the double than the number of employees in the
creative industries, highlighting the importance of creative professionals working
outside the creative industries. Except for Architecture, creative occupations usually
are higher than the number of employees in the creative industries for most sectors
highlighting the importance of creative professionals outside of the creative sectors.
It is possible that for the Architecture sector, most creative professionals work in
that industry.

Table 9: Employees in the creative industries versus in creative occupations in the South East - 2001

Ratio

creative

Employees in creative | industries/

Employees in the creative occupations (creative creative

industries - ABI data professionals) - Census data | occupations

Advertising 17,502 27,318 64%
Architecture 13,421 9,581 140%
Arts and Antiques/Crafts 3,099 23,298 13%
Designer Fashion/Design 1,469 36,977 4%
Video & Film 4,537 6,808 67%
Music, Visual & Performing Arts 14,719 19,884 74%
Publishing 19,848 24,441 81%
Radio & TV 4,893 6,907 71%
Creative industries/occupations 79,539 155,215 51%
Whole economy 3,636,868 3,888,768 94%

Calculated using Annual Business Inquiry Data and DCMS (2009) definitions for the creative industries for the SIC 2003 codes
and data from Census (2001) and the DCMS (2009) definitions for the creative occupations for the SOC 2000 codes.
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Sole traders, sole proprietors, partners and directors not appearing in the ABI

Up until 2008, data on employment came from the Annual Business Inquiry which
only gives information on employee i.e. ‘anyone aged 16 years or over that an
organisation directly pays from its payroll(s), in return for carrying out a full-time or
part-time job or being on a training scheme.’” As such, it excludes voluntary workers,
self-employed, working owners who were not paid via PAYE only. Since 2008, new
data were made available which cover both employees and working proprietors i.e.
‘sole traders, sole proprietors, partners and directors’ through the Business Register
and Employment Survey (BRES).

Table 10 displays the proportions of working proprietors over the total employment
by creative sectors and the whole economy for the South East LEPs in 2008 using the
2010 DCMS creative industries’ definition presented in Annex 2 (Table A2.4).
Working proprietors represented 5.7% of all employment in Great Britain in 2008.
This proportion was similar in the South East. However, this proportion rises to an
average of 9.1% for the creative industries for the whole of Britain. It is interesting to
note that in sectors such as Design, Designer Fashion and Video, Film and
Photography, working proprietors accounted for more than 15% of employment in
the sector. In the South East, six creative sectors presented higher proportions of
working proprietors compared with their British sectoral average: Architecture, Arts
and Antiques, Design, Designer Fashion, Video, Film and Photography and Radio and
TV with proportions in Design and Designer Fashion reaching close to 25% (see Table
10). Figures by sectors and LEP show various profiles with the Coast to Capital and
the Kent, Greater Essex and East Sussex having more than 10% of their employment
taken by working proprietors.

In summary, these figures highlight the importance of entrepreneurship, sole traders

and small firms for the creative industries for most creative sectors across the South
East LEPs.
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Table 10: Proportion (%) of sole traders, sole proprietors, partners and directors - Creative sectors - South East LEPs - 2008.

Kent,

Area ng:ﬁtt; Enterprilv.lc,g Es(sagf 2:: crl OXf((Z)itc(\j/ Solent S(;L;tsr'; Tklfanlqloj\s/ SOEL:S}E London Bfi:‘;iar:
East Region Midlands | Berkshire

Sussex
Advertising 7.2% 9.0% 8.3% 5.7% 7.5% 7.4% 5.8% 7.2% 4.9% 7.4%
Architecture 12.7% 7.4% 11.5% 13.2% 9.2% 10.9% 14.1% 11.3% 9.3% 9.9%
Arts and Antiques 11.1% 11.5% 11.1% 12.9% 9.0% 10.2% 9.1% 10.8% 8.1% 9.6%
Design 19.2% 25.5% 22.8% 25.3% 25.3% 20.8% 25.6% 24.5% 17.2% 18.9%
Designer Fashion 18.7% 24.8% 22.0% 24.7% 24.1% 16.7% 25.2% 23.7% 16.4% 17.5%
Video, Film & Photography 13.1% 18.8% 7.7% 12.9% 12.9% 9.0% 9.8% 14.2% 10.5% 10.3%
Music, Visual & Performing Arts 19.1% 16.2% 21.3% 14.9% 13.9% 25.0% 19.1% 16.1% 20.5% 18.7%
Publishing 6.9% 5.8% 5.2% 4.7% 6.5% 2.5% 9.3% 6.8% 2.2% 4.4%
Software & Electronic Publishing 8.5% 5.9% 10.5% 9.3% 7.3% 7.9% 5.0% 6.7% 6.8% 8.1%
Digital & Media Entertainment 9.4% 7.0% 9.5% 8.6% 15.8% 7.5% 6.3% 7.1% 3.8% 5.6%
Radio & TV 15.9% 14.6% 14.4% 17.7% 13.8% 22.1% 8.4% 14.4% 5.4% 6.0%
Creative industries 10.1% 7.3% 11.2% 8.7% 9.0% 8.9% 6.2% 8.4% 8.1% 9.1%
Whole economy 5.3% 5.6% 5.5% 5.1% 5.1% 5.1% 4.9% 5.8% 4.9% 5.7%

Note: Figures in red indicate areas where the creative sectors display higher proportions of working proprietors than the national average.
Source: Calculated using BRES data on employees and employment and the DCMS (2010) definition for the creative industries for 2007 SIC codes.
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5. Gross Value Added (GVA) generated by the creative industries
in the South East

Creative industries generated £12.5 billion Gross Value Added (GVA) in the South
East in 2008; this represented 8.5% of the regional GVA (see Table 11). Software &
Electronic Publishing contributed around 70% to the regional creative industries’
GVA and creative sectors such as Publishing and Advertising around 10% each. We
can note that the Digital & Entertainment Media sector shows a deficit for 2008. This
finding may be caused by the change of definition and measurement of the various
creative sectors used by the DCMS since 2010 and which now separates Software &
Electronic Publishing and Digital & Entertainment Media. As such, this deficit may be
explained by the small number of firms in Digital & Entertainment Media with some
in publishing of computer games having negative financial results for that year.
However, this result is more than compensated by the good performance of the rest
of Software and Electronic Publishing firms and would not appear if the two sectors
were still combined together.

It is interesting to note that the ratio of creative GVA per employee was almost twice
the overall GVA per employee for the region — emphasising the high productivity of
these industries. Some creative industries performed even better with the
Advertising sector showing a GVA per employee equalled to three time the regional
average. Other creative sectors such as Software & Electronic Publishing, Publishing,
Architecture, Designer Fashion and Design also displayed GVA per employee above
the South East average.

Table 11: Gross Value Added (GVA) at basic price - South East - 2008.

Sectors GVA at Basic Prices Employees | GVA per employee
% of the

£k regional GVA £
Advertising 1,273,185 0.9% 11,210 113,576
Architecture 455,037 0.3% 8,448 53,860
Arts and Antiques 53,505 0.04% 2,532 21,132
Design 198,271 0.1% 4,076 48,644
Designer Fashion* 13,036 0.01% 243 53,751
Video, Film & Photography 100,395 0.1% 5,822 17,245
Music, Visual and Performing Arts 379,630 0.3% 10,848 34,997
Publishing 1,331,264 0.9% 18,364 72,493
Software & Electronic Publishing 8,625,883 5.9% 100,037 86,227
Digital & Entertainment Media -26,529 -0.02% 837 -31,706
Radio and TV 98,178 0.1% 3,700 26,532
Total creative industries 12,501,855 8.5% 166,116 75,260
Total industries in the South East 146,227,000 100.0% 3,727,745 39,227

Source: Calculated using the Annual Business Survey data on workplace for 2008 and the 2010 DCMS definition for the creative

industries based on the 2007 SIC codes.

Note: cells coloured in orange indicate creative sectors GVA per employee above the regional average. * GVA data for Designer
Fashion do not include the contribution of the whole sector due to confidentiality issues.
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6. Summary of sections 1to 5

Sections 1 to 5 have presented data on creative firms and employees for the newly
constituted Local Enterprise Partnership in the South East as of 2008 as well as their
evolution from 2003 to 2008. In these sections, the LEPs are defined as they were in

July 2011.

Data on creative firms and employment levels for 2008 show that various local
authorities across the South East LEPs display higher than national average
concentrations of firms across various creative sectors with the highest
concentration found across the Oxford Ctiy Region, Thames Valley Berkshire and
Enterprise M3 LEPs as well as in Brighton and Hove and Dacorum. In addition the
South East LEPs and the region display a clear strength with regard to Software and
Electronic Publishing firms and employment. Some LEPs also display clear strengths
in sectors such as Advertising, Arts and Antiques, Design, Designer Fashion, Music,
Visual and Performing Arts, Publishing and Digital and Media Entertainment.

Data on the evolution of creative firms and employment in the South East show that
creative sectors such as Architecture, Designer Fashion and Software, Computer
Games & Electronic Publishing benefit from employment growth rates 7 to 10 times
higher than the regional economy. In addition, strong specific sector growth can be
found across all LEPs.

Data on employment in the creative occupations for the South East has
demonstrated the importance of creative occupations outside the creative
industries. Data on sole traders, sole proprietors, partners and directors highlight the
importance of entrepreneurship, sole traders and small firms for the creative
industries for most creative sectors across the South East LEPs.

Finally, data on Gross Value Added show that the creative industries contributed

£12.5 billion to the South East economy with sectors such as Software & Electronic
Publishing, Advertising and Publishing being very important contributors.
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Appendix 1 - Extra analysis for the revised Enterprise M3 LEP and
the new Buckinghamshire and Thames Valley LEP as of 5"
January 2012

A1l.1 Introduction

As of 5% January 2012, the Enterprise M3 LEP included four additional local
authorities: EImbridge, New Forest, Runnymede and Spelthorne. In addition, a new
LEP was created, called Buckinghamshire and Thames Valley including four local
authorities: Aylesbury Vale, Chiltern, South Bucks and Wycombe.

With its additional local authorities, the Enterprise M3 includes 3.5 of all British firms
and 2.8% of British jobs in 2008 (Table Al.1). The Buckinghamshire and Thames
Valley LEP accounts for 1.1% of British firms and 0.8% of British jobs in 2008.

Table Al.1: Key economic indicators - LEPs - 2008.

Area Firms Employees

# % GB # % GB
Enterprise M3 84,388 3.5% 739,072 2.8%
Buckinghamshire Thames Valley 27,718 1.1% 207,174 0.8%
South East 395,591 16.2% 3,727,745 14.1%
London 401,209 16.4% 4,167,923 15.7%
Great Britain 2,446,015 100.0% 26,493,606 100.0%

Source: Calculated using data from the Annual Business Inquiry for 2008.
A1.2 Overall creative industries profile in 2008

Using the 2010 DCMS creative industries definitions for the 2007 standard industrial
classification presented in Annex 2 (Table A2.1), we estimate that there were around
8,881 creative firms and 46,003 creative jobs in the enlarged Enterprise M3 LEP in
2008 (Tables A1.2 and A1.4). This corresponded to 10.5% of all firms and 6.2% of all
jobs in the LEP (Tables Al1.3 and A1.5). In contrast, there were 3,139 creative firms
and 11,505 creative jobs in the Buckinghamshire and Thames Valley LEP in 2008. This
represented 10.9% of all local firms and 5.6% of all local jobs. As such, both LEPs
display higher concentrations of creative firms and jobs than the regional and
national averages. Except East Hampshire, New Forrest and Test Valley, all local
authorities in the Enterprise M3 LEP show higher concentrations of creative jobs
than the national average. We have a similar pattern in the Buckinghamshire and
Thames Valley LEP where only Aylesbury Vale displays lower concentrations of
creative jobs than the national average.

The enlarged Enterprise M3 LEP shows higher than national concentrations of firms

and jobs in Architecture, Design, Software & Electronic Publishing and Digital &
Entertainment Media (see Tables A1.3 and A1.5). The Buckinghamshire and Thames
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Valley LEP also displays higher than national average concentrations of firms and
jobs in Advertising, Video, Film & Photography, Music, Visual & Performing Arts,
Software & Electronic Publishing and Radio & TV. In addition, the Buckinghamshire and
Thames Valley LEP concentrates a higher than national average concentration of jobs
in Design.

In both LEPs, some local authorities show concentrations of creative jobs twice or
above the national average in some specific creative sub-sectors:

Advertising:
e Enterprise M3: Elmbridge
e Buckinghamshire and Thames Valley: Chiltern and South Bucks
Architecture:
e Enterprise M3: Elmbridge, Guildford, Runnymede and Test Valley
Design:
e Enterprise M3: East Hampshire, EImbridge, Hart, Spelthorne and Waverley
e Buckinghamshire and Thames Valley: Chiltern and South Bucks
Designer Fashion:
e Enterprise M3: Waverley
Video, Film & Photography
e Enterprise M3: Spelthorne
e Buckinghamshire and Thames Valley: South Bucks
Music, Visual & Performing Arts:
e Enterprise M3: EImbridge and Woking
e Buckinghamshire and Thames Valley: Chiltern and South Bucks
Publishing:
e Enterprise M3: Rushmoor
Software & Electronic Publishing:
e Enterprise M3: Basingstoke and Deane, Guildford, Hart, Runnymede,
Rushmoor, Spelthorne, Surrey Heath, Waverley, Winchester and Woking
e Buckinghamshire and Thames Valley: Chiltern, South Bucks and Wycombe
Digital & Entertainment Media
e Enterprise M3: Guildford, Hart, Runnymede, Spelthorne, Surrey Heath,
Winchester and Woking
Radio & TV
e Buckinghamshire and Thames Valley: Chiltern and South Bucks
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Table Al1.2: Number of firms by creative sectors - 2008.

) ) ) Musi_c and Software Digital and _
Area Advertising Architecture erwtt?qir:-:i Design ?:Z?slt?igir \F/’It?(;et()dg'jggqhi tg:r;gf:q?rgg‘ Publishing Electg;onic Ente'\r/lt:(ij?gwent ;Zdlﬁl Total
Arts Publishing Creative

Industries
Enterprise M3 572 390 154 487 32 345 1,182 331 5,081 28 279 8,881
Basingstoke and Deane 40 20 8 45 3 16 58 22 604 1 9 826
East Hampshire 37 30 13 39 3 19 78 36 327 1 15 597
Elmbridge 98 49 14 50 3 65 259 33 533 1 55 1,160
Guildford 56 35 12 44 3 29 114 33 505 5 33 868
Hart 35 12 7 29 2 14 48 13 459 3 10 632
New Forest 35 41 20 37 2 27 86 22 219 0 22 511
Runnymede 38 11 8 24 2 16 53 8 240 4 14 418
Rushmoor 17 13 9 16 1 6 18 10 207 0 4 301
Spelthorne 21 13 7 25 2 35 50 12 251 0 31 447
Surrey Heath 28 14 8 22 1 18 49 20 371 1 9 541
Test Valley 23 30 10 29 2 19 63 19 237 1 13 445
Waverley 64 47 19 72 5 33 163 49 424 4 29 907
Winchester 43 54 14 35 2 25 78 34 330 3 20 636
Woking 37 21 5 22 1 23 66 23 375 5 13 591
Buckinghamshire Thames Valley 240 99 46 145 9 198 509 113 1,593 6 179 3,139
Aylesbury Vale 58 24 12 32 2 42 112 40 408 1 33 764
Chiltern 64 26 12 36 2 37 137 23 346 1 36 719
South Bucks 53 12 6 18 1 69 107 20 231 1 59 576
Wycombe 65 38 16 59 4 51 153 31 609 3 51 1,081
South East 2,387 1,622 823 2,043 134 1,448 5,234 1,653 18,861 96 1,150 35451
London 3976 2512 801 3518 234 4559 13569 2537 19477 91 3831 55103
Great Britain 13,589 10,258 5,142 11,844 788 9,586 31,147 9,023 80,366 404 7,584 179,732

Source: Calculated using the Annual Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes.
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Table A1.3: Proportion of creative firms over all local firms (%) - creative sectors - 2008.

Music and .

Area Advertising Architecture :rzttlsqir:ei Design ?:Zséir?igir \Iiir?c?t(())vgig;nhi tg;;gf;?*g‘ Publishing Ezegc:lfcr):r?rig Erlljt%tti r;ZnTSnt ;%d.ir(i/ -é?;aaltive

Arts Industries
Enterprise M3 0.7% 0.5% 0.2% 0.6% 0.04% 0.4% 1.4% 0.4% 6.0% 0.03% 0.3% 10.5%
Basingstoke and Deane 0.5% 0.3% 0.1% 0.6% 0.04% 0.2% 0.8% 0.3% 8.1% 0.01% 0.1% 11.0%
East Hampshire 0.6% 0.5% 0.2% 0.6% 0.04% 0.3% 1.2% 0.6% 5.1% 0.01% 0.2% 9.4%
Elmbridge 1.2% 0.6% 0.2% 0.6% 0.04% 0.8% 3.3% 0.4% 6.8% 0.01% 0.7% 14.7%
Guildford 0.7% 0.5% 0.2% 0.6% 0.04% 0.4% 1.5% 0.4% 6.5% 0.06% 0.4% 11.2%
Hart 0.7% 0.3% 0.2% 0.6% 0.04% 0.3% 1.0% 0.3% 9.7% 0.06% 0.2% 13.4%
New Forest 0.4% 0.5% 0.2% 0.4% 0.03% 0.3% 1.0% 0.3% 2.6% 0.01% 0.3% 6.1%
Runnymede 0.9% 0.3% 0.2% 0.6% 0.04% 0.4% 1.3% 0.2% 5.7% 0.08% 0.3% 10.0%
Rushmoor 0.5% 0.4% 0.3% 0.4% 0.03% 0.2% 0.5% 0.3% 5.7% 0.01% 0.1% 8.2%
Spelthorne 0.5% 0.3% 0.2% 0.6% 0.04% 0.8% 1.2% 0.3% 5.9% 0.01% 0.7% 10.5%
Surrey Heath 0.6% 0.3% 0.2% 0.5% 0.03% 0.4% 1.0% 0.4% 7.8% 0.01% 0.2% 11.4%
Test Valley 0.4% 0.5% 0.2% 0.5% 0.03% 0.3% 1.1% 0.3% 4.1% 0.02% 0.2% 7.6%
Waverley 0.8% 0.6% 0.2% 0.9% 0.06% 0.4% 2.1% 0.6% 5.5% 0.05% 0.4% 11.7%
Winchester 0.7% 0.8% 0.2% 0.5% 0.03% 0.4% 1.2% 0.5% 5.0% 0.04% 0.3% 9.7%
Woking 0.8% 0.4% 0.1% 0.5% 0.03% 0.5% 1.4% 0.5% 7.8% 0.10% 0.3% 12.4%
Buckinghamshire Thames Valley 0.8% 0.3% 0.2% 0.5% 0.03% 0.7% 1.8% 0.4% 5.5% 0.02% 0.6% 10.9%
Aylesbury Vale 0.7% 0.3% 0.1% 0.4% 0.02% 0.5% 1.3% 0.4% 4.6% 0.01% 0.4% 8.6%
Chiltern 1.1% 0.5% 0.2% 0.6% 0.04% 0.7% 2.4% 0.4% 6.1% 0.01% 0.6% 12.7%
South Bucks 1.1% 0.3% 0.1% 0.4% 0.03% 1.5% 2.3% 0.4% 4.9% 0.03% 1.3% 12.3%
Wycombe 0.7% 0.4% 0.2% 0.6% 0.04% 0.5% 1.6% 0.3% 6.4% 0.03% 0.5% 11.4%
South East 0.6% 0.4% 0.2% 0.5% 0.03% 0.4% 1.3% 0.4% 4.8% 0.02% 0.3% 9.0%
London 1.0% 0.6% 0.2% 0.9% 0.06% 1.1% 3.4% 0.6% 4.9% 0.02% 1.0% 13.7%
Great Britain 0.6% 0.4% 0.2% 0.5% 0.03% 0.4% 1.3% 0.4% 3.3% 0.02% 0.3% 7.3%

Note: Figures in red indicate proportions above the British average.

Source: Calculated using the Annual Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes.
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Table Al1.4: Number of employees by creative sectors - 2008.

. ) . MUSi.C and Software & Digital and Radio
Area Advertising Architecture Qrzttlsqir:-:i Design ?:Z?slt?igir \F/’It?(;et()dg'jggqhi tg;;gf;?{!g‘ Publishing EIecFropic Entertair)ment and Total
Publishing Media TV .
Arts Creative

Industries
Enterprise M3 2,216 2,508 464 954 63 1,032 2,185 2,759 32,602 611 610 46,003
Basingstoke and Deane 183 61 29 53 3 160 208 582 3,625 10 13 4,828
East Hampshire 106 119 39 71 5 30 110 162 805 2 24 1,471
Elmbridge 443 279 37 99 6 125 391 269 1,331 3 75 3,057
Guildford 190 347 45 73 5 146 238 199 2,719 216 104 4,282
Hart 99 35 22 61 4 24 78 22 2,723 8 13 3,088
New Forest 105 186 57 84 5 43 142 112 615 2 34 1,386
Runnymede 218 214 21 32 2 74 85 79 3,712 302 63 4,802
Rushmoor 97 61 28 58 4 6 46 635 3,682 1 6 4,624
Spelthorne 97 88 20 71 5 196 71 28 1,603 7 125 2.309
Surrey Heath 71 34 27 38 2 24 70 60 2,456 10 11 2,802
Test Valley 45 208 29 64 4 39 103 137 679 6 16 1,330
Waverley 167 122 56 150 10 60 242 212 1,714 6 51 2789
Winchester 209 679 39 63 4 72 137 122 3,682 24 58 5,089
Woking 188 76 15 39 2 33 272 144 3,356 12 18 4,155
Buckinghamshire Thames Valley 973 394 129 288 19 690 833 535 6,775 16 854 11,505
Aylesbury Vale 192 127 36 52 3 145 168 247 1,146 2 62 2,180
Chiltern 231 95 33 65 4 82 185 91 1,073 3 279 2,142
South Bucks 270 27 17 62 4 374 189 75 916 2 350 2,286
Wycombe 281 144 41 109 7 89 294 124 3,641 9 162 4,902
South East 11,210 8,448 2,532 4,076 270 5,848 10,848 18,364 100,037 837 3,700 166,169
London 37747 21298 2640 8992 611 27232 34019 56986 86022 520 33283 309348
Great Britain 82,527 65,321 16,274 26,431 1,898 58,598 81,049 140,148 360,345 2,186 50,535 885311
Source: Calculated using the Annual Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes. ’
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Table A1.5: Proportion of creative employees over all local employees (%) - creative sectors - South East LEPs - 2008

A . ] . Mus[c and the Software Digital and Radio
Area Advertising | Architecture rt_s and Design De5|g_ner Video, Film & Visual & Publishing & . Entertainment and
Antiques Fashion Photography Performing Elecltromc Media v Total
Arts Publishing Creative

Industries
Enterprise M3 0.3% 0.3% 0.06% 0.13% 0.01% 0.1% 0.3% 0.4% 4.4% 0.08% 0.1% 6.2%
Basingstoke and Deane 0.2% 0.1% 0.03% 0.06% 0.00% 0.2% 0.3% 0.7% 4.2% 0.01% 0.0% 5.8%
East Hampshire 0.2% 0.3% 0.08% 0.16% 0.01% 0.1% 0.2% 0.4% 1.8% 0.00% 0.1% 3.2%
Elmbridge 0.8% 0.5% 0.07% 0.18% 0.01% 0.2% 0.7% 0.5% 2.5% 0.01% 0.1% 5.7%
Guildford 0.3% 0.5% 0.06% 0.10% 0.01% 0.2% 0.3% 0.3% 3.8% 0.30% 0.1% 6.0%
Hart 0.3% 0.1% 0.06% 0.17% 0.01% 0.1% 0.2% 0.1% 7.8% 0.02% 0.0% 8.8%
New Forest 0.2% 0.3% 0.09% 0.13% 0.01% 0.1% 0.2% 0.2% 0.9% 0.00% 0.1% 2.1%
Runnymede 0.4% 0.4% 0.04% 0.07% 0.00% 0.2% 0.2% 0.2% 7.6% 0.62% 0.1% 9.8%
Rushmoor 0.2% 0.1% 0.06% 0.13% 0.01% 0.0% 0.1% 1.4% 8.0% 0.00% 0.0% 10.1%
Spelthorne 0.3% 0.2% 0.05% 0.19% 0.01% 0.5% 0.2% 0.1% 4.4% 0.02% 0.3% 6.3%
Surrey Heath 0.2% 0.1% 0.06% 0.09% 0.01% 0.1% 0.2% 0.1% 5.8% 0.02% 0.0% 6.6%
Test Valley 0.1% 0.4% 0.06% 0.13% 0.01% 0.1% 0.2% 0.3% 1.4% 0.01% 0.0% 2.8%
Waverley 0.3% 0.2% 0.11% 0.30% 0.02% 0.1% 0.5% 0.4% 3.4% 0.01% 0.1% 5.6%
Winchester 0.3% 1.0% 0.06% 0.09% 0.01% 0.1% 0.2% 0.2% 5.6% 0.04% 0.1% 7.7%
Woking 0.4% 0.2% 0.03% 0.08% 0.01% 0.1% 0.6% 0.3% 7.3% 0.03% 0.0% 9.1%
Buckinghamshire Thames Valley 0.5% 0.2% 0.06% 0.14% 0.01% 0.3% 0.4% 0.3% 3.3% 0.01% 0.4% 5.6%
Aylesbury Vale 0.3% 0.2% 0.05% 0.08% 0.01% 0.2% 0.2% 0.4% 1.7% 0.00% 0.1% 3.2%
Chiltern 0.7% 0.3% 0.11% 0.21% 0.01% 0.3% 0.6% 0.3% 3.4% 0.01% 0.9% 6.9%
South Bucks 0.9% 0.1% 0.06% 0.20% 0.01% 1.2% 0.6% 0.2% 2.9% 0.01% 1.1% 7.3%
Wycombe 0.4% 0.2% 0.05% 0.14% 0.01% 0.1% 0.4% 0.2% 4.8% 0.01% 0.2% 6.5%
South East 0.3% 0.2% 0.07% 0.11% 0.01% 0.2% 0.3% 0.5% 2.7% 0.02% 0.1% 4.5%
London 0.9% 0.5% 0.06% 0.22% 0.01% 0.7% 0.8% 1.4% 2.1% 0.01% 0.8% 7.4%
Great Britain 0.3% 0.2% 0.06% 0.10% 0.01% 0.2% 0.3% 0.5% 1.4% 0.01% 0.2% 3.3%

Note: Figures in red indicate proportions above the British average.
Source: Calculated using the Annual Business Inquiry data on workplace for 2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes.

30




A1.3 Evolution of the creative industries from 2003 to 2008

Using the DCMS creative industries’ definitions for the 2003 standard industrial
classification presented in Annex 2 (Table A2.2), Tables A1.6 and Al.7 present the
variations in the number of creative firms and jobs in the Enterprise M3 and the
Buckinghamshire and Thames Valley LEPs over the period 2003-2008. In both LEPS,
creative firms and jobs grew over the period with creative jobs growing more than
overall local employment. However, growth rates for both creative firms and jobs
were below the national average in the Buckinghamshire and Thames Valley LEP. In
contrast, creative jobs increased twice the national average in the enlarged
Enterprise M3 LEP.

The number of firms in some sectors such as Arts and Antiques, Video, Film &
Photography and Radio & TV grew above the national average in the Enterprise M3
LEP from 2003 to 2008 (Tables Al1.6 and Al.7). However, while jobs in Arts and
Antiques also increased above the national average during that period, jobs in Video,
Film & Photography and Radio & TV decreased. This decrease follows a national
trend for Radio & TV but is against the national trend for Video, Film & Photography.
Other creative sectors such as Advertising, Designer Fashion and Software, Computer
Games & Electronic Publishing increased far more than national average in the
enlarged Enterprise M3 LEP over the period 2003-2008. For example, jobs in Arts and
Antiques grew by 14.9% compared with an increase of 1.2% on average in Britain. By
comparison, sectors such as Music, Visual and Performing Arts and Publishing show
declining trends in terms of jobs following national trends.

In the Buckinghamshire and Thames Valley LEP, the number of firms in Advertising,
Video, Film & Photography, Publishing and Radio & TV increased more than the
national average from 2003 to 2008 (Tables A1.6 and A1.7). Nevertheless, the above
national average increases in numbers of firms were only followed by above national
average increases in number of jobs for sectors such as Advertising and Radio & TV
with jobs in Video, Film & Photography and Publishing decreasing in parallel. In
contrast, jobs in sectors such as Architecture, Music, Visual & Performing Arts grew
above the national average in the Buckinghamshire and Thames Valley LEP over the
period 2003-2008. While jobs in Publishing decreased in the LEP from 2003 to 2008
following a national trend, sectors such as Arts and Antiques and Software,
Computer Games & Electronic Publishing also display decreasing job trends which
contrast with increases of jobs in these sectors in Britain.

In both LEPS, patterns of firms and job growth and/decline vary enormously
depending on the local authority.

31



Table A1.6 : Variations in the number of creative firms — 2003-2008

Video, Film Music, (S:g;tﬁv[\;ﬁ;:r Total
Area Advertising | Architecture ﬁgtsiqahneds ?:Ziir?igir & pgri?;r?-fl]iig Publishing | Games & Ra$i\;) & _Creati\_/e e(\:/gu(c))l;y
Photography Arts Elec_tronlc industries
Publishing

Enterprise M3 6.5% 13.4% 7.9% 20.7% 23.4% -3.7% 2.3% 11.3% 32.6% 9.6% 11.0%
Basingstoke and Deane 17.6% 31.9% 14.7% 15.3% 49.1% -18.3% -11.6% 13.1% -37.5% 10.6% 15.0%
East Hampshire 2.8% 10.5% 3.7% 21.0% 40.0% -1.3% -6.5% 16.6% 100.0% 12.0% 11.6%
Elmbridge 12.6% 7.9% -0.5% -6.0% 34.8% -0.8% -6.8% 6.5% 20.0% 6.8% 8.1%
Guildford 24.4% 13.8% 7.1% 20.6% 8.9% -3.4% 4.8% 7.9% 50.0% 9.0% 11.4%
Hart 12.9% 14.5% 5.9% 22.4% 78.0% 1.6% 41.2% 8.8% 125.0% 11.5% 12.2%
New Forest -2.8% 17.1% 7.7% 49.0% -1.6% 10.2% 2.4% 6.6% 46.2% 8.9% 13.8%
Runnymede 5.6% 13.9% 29.3% 26.8% 36.4% -13.6% -36.0% -0.4% -20.0% 0.0% 8.9%
Rushmoor 70.0% 29.2% 1.7% 21.7% 6.7% 17.3% 0.0% 4.6% 100.0% 10.2% 8.4%
Spelthorne -16.0% 19.8% 28.6% 27.9% -10.4% -15.7% 9.1% 15.1% 0.0% 5.4% 7.2%
Surrey Heath -12.5% 15.7% -5.3% 14.8% -6.9% -21.9% 105.6% -1.6% 37.5% -1.2% 8.3%
Test Valley 4.5% -6.4% 4.5% 26.2% 64.7% 3.6% 5.9% 38.8% 160.0% 23.8% 9.9%
Waverley -8.6% 0.8% 2.3% 26.4% 45.0% -8.0% 0.0% 8.8% 42.1% 4.7% 11.8%
Winchester 7.5% 27.3% 21.5% 28.9% 33.7% -1.0% 18.3% 55.5% 26.7% 33.1% 13.4%
Woking 12.1% 9.5% 6.9% 26.5% 27.0% 12.5% -12.0% 9.0% 50.0% 10.0% 9.0%
\Ej:ﬁ'e‘g‘ghamsmre & Thames 13.2% 11.4% 1.4% 8.4% 18.2% -8.6% 15.4% 9.0% 40.0% 8.0% 8.1%
Aylesbury Vale 38.1% 26.3% 10.1% -0.3% 8.0% -7.1% 26.5% 13.8% 106.7% 14.6% 11.4%
Chiltern 6.7% 4.6% -4.3% 9.5% 49.2% -19.0% -9.3% 2.2% 0.0% -0.8% 8.1%
South Bucks 23.3% 2.3% 12.0% 21.5% 1.5% -7.8% 5.1% 7.0% 66.7% 6.5% 11.2%
Wycombe -3.0% 9.2% -5.2% 9.6% 40.4% 1.4% 36.2% 10.8% 26.7% 10.6% 3.7%
South East 6.6% 15.2% 3.6% 26.3% 22.5% -1.7% 5.7% 16.4% 42.7% 12.6% 10.6%
London 8.2% 20.1% 1.6% 30.0% 14.9% -12.3% -2.9% 38.9% 28.1% 12.6% 9.7%
Great Britain 8.3% 23.9% 4.3% 39.6% 16.2% -6.6% 5.8% 19.1% 30.1% 12.5% 10.6%

Note: In green, creative sectors growing more than the rest of the LEPs’ economies on average. In red, areas where creative sectors are growing at a faster rate than the British average.
Source: Calculated using Annual Business Inquiry Data and DCMS (2009) definitions for the creative industries for the SIC 2003 codes.
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Table Al.7: Variations in the number of creative jobs — 2003-2008

Video, Film Music, (?821\?)/3;2} Total
Area Advertising | Architecture ﬁgtsiqin:s ?Zzssit?igir & P;/rifséjrﬂ“f‘]g Publishing | Games & Ra%;) & _Creati\_/e ec\:/grrlglniy
Photography Arts EIegtromc industries
Publishing

Enterprise M3 20.8% 24.8% 14.9% 21.0% -33.6% -25.3% -12.9% 36.3% -6.5% 20.9% 4.2%
Basingstoke and Deane 34.6% -1.8% 84.9% 45.1% 114.0% -33.2% -15.1% 72.6% -45.5% 39.1% 9.9%
East Hampshire 20.5% 35.7% 22.7% 27.4% 4.7% -39.3% -5.6% 36.8% 45.5% 15.9% 12.9%
Elmbridge 58.4% 5.6% 10.9% 22.9% -5.4% -27.2% -24.6% -31.2% 5.6% -17.7% 3.5%
Guildford 43.9% 25.7% 10.1% 12.1% -1.6% -23.7% -1.3% 70.0% -24.3% 39.1% 1.2%
Hart -47.6% 0.5% 55.0% -2.7% 58.2% -21.2% 12.1% -36.8% -8.3% -33.8% 4.1%
New Forest 38.2% 139.9% 20.4% 2.8% -24.6% -17.5% -3.7% 24.9% -12.9% 21.0% 16.5%
Runnymede 21.1% 49.3% -23.2% 141.5% 114.0% -34.8% -37.8% 48.1% 236.4% 42.3% 13.4%
Rushmoor 59.0% 36.9% -23.5% 22.8% -79.5% -6.1% 17.2% 77.4% 200.0% 61.1% -3.5%
Spelthorne -21.8% 31.6% 0.6% -59.9% -31.5% -19.8% -6.7% -18.9% -34.2% -19.9% -8.1%
Surrey Heath -27.6% -4.0% -15.9% 16.8% -96.3% -32.2% 205.3% 5.1% -7.1% -13.8% 0.8%
Test Valley -8.2% 15.2% 13.1% 62.1% -10.2% 18.3% -32.8% 80.3% 7.7% 27.3% 0.6%
Waverley 3.1% 24.5% -3.4% 29.3% 9.4% -41.4% -25.9% -3.2% 43.8% -6.4% 3.1%
Winchester 194.4% 42.4% 96.9% 21.8% 10.1% 0.0% -4.7% 372.2% 0.0% 192.4% 3.8%
Woking -1.6% 43.2% -23.6% -19.1% -4.1% -31.9% -50.1% 46.2% -36.8% 24.4% -4.0%
Sgﬁ'e‘g‘ghamsmre & Thames 11.7% 35.3% 07% | 13.7% -10.8% 18.1% -36.0% -0.2% 80.2% 2.6% -1.4%
Aylesbury Vale -6.8% 81.9% 6.7% 8.9% -17.5% 1.3% -36.2% -29.3% 164.3% -18.9% 7.1%
Chiltern 9.0% 37.1% -3.7% 13.5% 74.3% 0.1% 6.0% 39.0% 58.9% 30.5% -5.4%
South Bucks 91.5% -9.2% 21.8% 47.6% -16.8% 42.2% -8.3% -22.2% 101.3% -4.8% 7.2%
Wycombe -10.2% 28.9% -12.2% 5.3% -11.8% 27.4% -56.1% 13.5% 87.2% 9.6% -9.4%
South East -22.9% 25.6% 3.5% 13.7% -6.4% -13.7% -5.1% 28.1% -11.0% 12.4% 3.5%
London 26.7% 26.8% 6.1% 7.2% 17.2% -3.2% -7.9% 49.7% 2.0% 15.2% 6.1%
Great Britain 3.3% 30.5% 1.2% 13.9% 1.8% -11.7% -5.3% 26.2% -10.6% 9.3% 3.7%

Note: In green, creative sectors growing more than the rest of the LEPs’ economies on average. In red, areas where creative sectors are growing at a faster rate than the British average.

Source: Calculated using Annual Business Inquiry Data and DCMS (2009) definitions for the creative industries for the SIC 2003 codes.
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Al.4 Sole traders, sole proprietors, partners and directors not appearing in the ABI

Up until 2008, data on employment came from the Annual Business Inquiry which
only gives information on employee i.e. ‘anyone aged 16 years or over that an
organisation directly pays from its payroll(s), in return for carrying out a full-time or
part-time job or being on a training scheme.’ As such, it excludes voluntary workers,
self-employed, working owners who were not paid via PAYE only. Since 2008, new
data were made available which cover both employees and working proprietors i.e.
‘sole traders, sole proprietors, partners and directors’ through the Business Register
and Employment Survey (BRES).

Table A1.8 displays the proportions of working proprietors over the total
employment by creative sectors and the whole economy for the Enterprise M3 and
the Buckinghamshire and Thames Valley LEPs in 2008 using the 2010 DCMS creative
industries’ definition presented in Annex 2 (Table A2.4). The data presented show
that the proportion of working proprietors in the creative industries located in the
enlarged Enterprise M3 LEP (8.4%) was below the regional (9.2%) and British
averages (10%) in 2008. Nevertheless, some creative sectors in the Enterprise M3
LEP display proportions of working proprietors above national average like the rest
of the region: Arts and Antiques, Design, Designer Fashion, Video, Film &
Photography, Publishing and Radio & TV. In addition, the Advertising sector in the
Enterprise M3 LEP is also characterised by an above national average of proportion
of working proprietors. These patterns can also be witnessed in most local
authorities across the LEP.

In contrast, the proportion of working proprietors in the creative industries located
in the Buckinghamshire and Thames Valley LEP (11.7%) was higher than both the
regional and national averages. As such, except for Advertising, Software &
Electronic Publishing and Digital & Entertainment Media, all creative sectors in the
Buckinghamshire and Thames Valley LEP are characterised by above national
average proportions of working proprietors. These patterns are particularly
pronounced for sectors such as Design, Designer Fashion, Video, Film &
Photography, Publishing and Radio & TV with the four local authorities of the LEP
displaying such higher than national average proportions of working proprietors.
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Table A1.8: Proportion (%) of sole traders, sole proprietors, partners and directors - Creative sectors - 2008.

Music, Software & Digital & Total

Area Advertisin Architecture Arts and Desian Designer Video, Film & Visual & Publi- Electronic Enter- Radio Creative Whole

9 Antiques 9 Fashion Photography Performing shing o tainment & TV . Economy

Publishing } Industries
Arts Media

Enterprise M3 8.9% 8.3% 12.4% 33.5% 32.5% 22.6% 20.1% 6.7% 6.5% 6.8% 28.8% 8.4% 6.1%
Basingstoke and Deane 9.7% 15.5% 0.0% 36.0% 35.9% 9.6% 21.6% 1.9% 7.0% 13.8% 25.6% 7.7% 5.1%
East Hampshire 6.9% 18.1% 12.5% 34.8% 33.2% 34.0% 21.8% 19.0% 15.0% NA 12.8% 16.8% 6.9%
Elmbridge 5.7% 7.1% 0.0% 31.6% 31.3% 33.4% 20.5% 3.7% 12.2% NA 26.9% 12.3% 7.3%
Guildford 12.4% 7.3% 13.5% 34.3% 32.4% 8.3% 18.7% 9.8% 9.3% 6.0% 12.4% 10.0% 5.7%
Hart 10.3% 19.3% 13.3% 36.8% 36.6% 26.2% 32.1% 5.6% 5.0% 0.0% 27.8% 6.6% 6.5%
New Forest 12.3% 18.8% 11.1% 27.4% 27.2% 30.3% 21.8% 18.3% 13.2% NA 27.0% 16.8% 7.0%
Runnymede 9.8% 1.7% 25.0% 38.5% 37.8% 7.5% 23.0% 14.0% 4.6% 6.6% 70.7% 6.7% 5.4%
Rushmoor 3.9% 5.7% NA 37.1% 36.1% 9.1% 20.5% 0.4% 2.2% NA 0.0% 2.7% 3.9%
Spelthorne 7.9% 18.3% 0.0% 35.2% 33.4% 15.1% 23.1% 17.6% 8.6% NA 29.9% 11.9% 6.0%
Surrey Heath 11.3% 19.4% 20.0% 36.1% 35.9% 31.6% 25.0% 11.8% 6.9% NA 20.8% 8.0% 6.1%
Test Valley 7.1% 7.1% 0.0% 33.8% 29.2% 33.7% 18.1% 5.4% 12.6% 20.0% 11.6% 12.9% 6.8%
Waverley 11.6% 17.9% 14.3% 30.5% 30.1% 30.1% 24.0% 16.1% 10.8% 0.0% 29.5% 14.2% 7.8%
Winchester 9.3% 3.3% 13.0% 34.4% 33.8% 54.8% 22.0% 11.4% 3.2% 12.5% 15.2% 5.3% 5.2%
Woking 9.1% 17.7% 0.0% 35.1% 35.1% 24.5% 7.1% 5.2% 5.7% 25.0% 23.0% 6.5% 5.9%
S:ﬁ';';ghamsme Thames 7.6% 12.6% 13.9% 36.1% 34.9% 30.8% 23.1% 12.7% 7.9% 0.0% | 13.4% 11.7% 6.9%
Aylesbury Vale 9.4% 6.1% 0.0% 36.8% 33.9% 19.3% 19.9% 7.1% 9.9% 0.0% 27.6% 11.3% 5.7%
Chiltern 7.3% 17.0% 0.0% 36.5% 36.4% 29.9% 22.8% 19.5% 10.4% 0.0% 8.2% 12.2% 8.2%
South Bucks 7.7% 19.2% 14.3% 34.3% 33.3% 35.0% 22.8% 20.3% 8.0% 0.0% 20.7% 17.5% 9.0%
Wycombe 5.5% 15.2% 10.5% 36.8% 35.6% 20.1% 23.6% 15.8% 6.6% 0.0% 10.2% 8.8% 6.6%
South East 7.7% 12.8% 12.1% 32.4% 31.1% 16.6% 19.2% 7.3% 7.1% 7.7% 16.9% 9.2% 6.1%
London 5.2% 10.2% 8.8% 20.8% 19.7% 11.8% 25.8% 2.2% 7.3% 3.9% 5.7% 8.9% 5.2%
Great Britain 7.9% 11.0% 10.6% 23.2% 21.2% 11.5% 23.0% 4.6% 8.9% 6.0% 6.4% 10.0% 6.1%

Note: Figures in red indicate areas where the creative sectors display higher proportions of working proprietors than the national average.
Source: Calculated using BRES data on employees and employment and the DCMS (2010) definition for the creative industries for 2007 SIC codes.
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Al1.5 Summary of sections Al.1to Al1.4

The enlarged Enterprise M3 and the Buckinghamshire and Thames Valley LEPs were
characterised by higher concentrations of both creative firms and jobs than the
South East regional average in 2008. Both benefit from strong concentrations of jobs
and firms in Software & Electronic Publishing and strong concentration of jobs in
Design like the rest of the region. However, while the Enterprise M3 LEP specialises
in Architecture and Digital & Entertainment Media, the Buckinghamshire and
Thames Valley LEP shows specific strengths in Advertising, Video, Film &
Photography, Music, Visual & Performing Arts and Radio & TV.

Nevertheless, the Enterprise M3 LEP seems to be on an ascendant trend with an
increase in creative jobs twice than the national average from 2003 to 2008 whereas
creative jobs only slightly increased in the Buckinghamshire and Thames Valley LEP.
Some sectors have particularly grown in the Enterprise M3 LEP such as Advertising,
Arts and Antiques, Designer Fashion and Software, Computer Games & Electronic
Publishing. However, sectors such as Video, Film & Photography, Music, Visual &
Performing Arts and Publishing have decreased following regional trends. In
contrast, sectors such as Advertising, Architecture, Music, Visual and Performing Arts
and Radio & TV have demonstrated strong growth in the Buckinghamshire and
Thames Valley LEP, sometimes against national decline (i.e. Music, Visual and
Performing Arts and Radio & TV). Nevertheless, jobs in Arts and Antiques, Video, Film
& Photography, Publishing and even in Software Software, Computer Games &
Electronic Publishing have declined in the Buckinghamshire and Thames Valley LEP.

It is interesting to note that Buckinghamshire and Thames Valley LEP was
characterised by higher than national proportions of sole traders, sole proprietors,
partners and directors in the creative industries in 2008 whereas this proportion was
below the national average for the Enterprise M3 LEP.
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ANNEX 1 - LOCAL ENTERPRISE
AUTHORITIES IN THE SOUTH EAST.

PARTNERSHIPS (LEPs) COVERING LOCAL

LEPs Local authorities Included in more than one LEP
Coast to Capital Adur
Coast to Capital Arun

Coast to Capital

Brighton and Hove

Coast to Capital

Chichester
Coast to Capital Crawley
Coast to Capital Croydon Yes
Coast to Capital Horsham
Coast to Capital Mid Sussex
Coast to Capital Mole Valley
Coast to Capital Reigate and Banstead
Coast to Capital Tandridge
Coast to Capital Worthing
*Coast to Capital Lewis
Enterprise M3 Basingstoke and Deane
Enterprise M3 East Hampshire Yes
Enterprise M3 Guildford
Enterprise M3 Hart
Enterprise M3 Rushmoor
Enterprise M3 Surrey Heath
Enterprise M3 Test Valley Yes
Enterprise M3 Waverley
Enterprise M3 Winchester Yes
Enterprise M3 Woking
Enterprise M3* Elmbridge
Enterprise M3* New Eorest Yes
Enterprise M3* Runnymede
Enterprise M3* Spelthorne
Kent, Greater Essex and East Sussex Ashford
Kent, Greater Essex and East Sussex Basildon
Kent, Greater Essex and East Sussex Braintree
Kent, Greater Essex and East Sussex Brentwood
Kent, Greater Essex and East Sussex Canterbury
Kent, Greater Essex and East Sussex Castle Point
Kent, Greater Essex and East Sussex Chelmsford
Kent, Greater Essex and East Sussex Colchester
Kent, Greater Essex and East Sussex Dartford
Kent, Greater Essex and East Sussex Dover
Kent, Greater Essex and East Sussex Eastbourne

Kent, Greater Essex and East Sussex

Epping Forest

Kent, Greater Essex and East Sussex

Gravesham
Kent, Greater Essex and East Sussex Harlow
Kent, Greater Essex and East Sussex Hastings
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Kent, Greater Essex and East Sussex

Lewes

Local Enterprise Partnerships (LEPs) covering local authorities in the South East (continued).

LEPs Local authorities | Included in more than one LEP
Kent, Greater Essex and East Sussex Maidstone
Kent, Greater Essex and East Sussex Maldon
Kent, Greater Essex and East Sussex Medway
Kent, Greater Essex and East Sussex Rochford
Kent, Greater Essex and East Sussex Rother
Kent, Greater Essex and East Sussex Sevenoaks
Kent, Greater Essex and East Sussex Shepway

Kent, Greater Essex and East Sussex

Southend-on-Sea

Kent, Greater Essex and East Sussex

Swale
Kent, Greater Essex and East Sussex Tendring
Kent, Greater Essex and East Sussex Thanet
Kent, Greater Essex and East Sussex Thurrock

Kent, Greater Essex and East Sussex

Tonbridge and Malling

Kent, Greater Essex and East Sussex

Tunbridge Wells

Kent, Greater Essex and East Sussex

Uttlesford Yes
Kent, Greater Essex and East Sussex Wealden
Oxford City Region Cherwell Yes
Oxford City Region Oxford
Oxford City Region South Oxfordshire
Oxford City Region Vale of White Horse
Oxford City Region West Oxfordshire
Solent East Hampshire Yes
Solent Eastleigh
Solent Fareham
Solent Gosport
Solent Havant
Solent Isle of Wight
Solent New Forest Yes
Solent Portsmouth
Solent Southampton
Solent Test Valley Yes
Solent Winchester Yes
South East Midlands Aylesbury Vale Yes
South East Midlands Bedford
South East Midlands Central Bedfordshire
South East Midlands Cherwell Yes
South East Midlands Corby
South East Midlands Dacorum Yes
South East Midlands Daventry
South East Midlands Kettering
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South East Midlands

Luton

Local Enterprise Partnerships (LEPs) covering local authorities in the South East (continued).

LEPs

Local authorities

Included in more than one LEP

South East Midlands

Milton Keynes

South East Midlands

Northampton

South East Midlands

South Northamptonshire

Thames Valley Berkshire

Bracknell Forest

Thames Valley Berkshire

Reading

Thames Valley Berkshire

Slough

Thames Valley Berkshire

West Berkshire

Thames Valley Berkshire

Windsor and Maidenhead

Thames Valley Berkshire Wokingham
Buckinghamshire and Thames Valley*
Aylesbury Vale Yes
Buckinghamshire and Thames Valley* .
9 y Chiltern

Buckinghamshire and Thames Valley*

South Bucks

Buckinghamshire and Thames Valley*

Wycombe

Note: *The Department for Business Innovation and Skills agreed significant changes to the Membership of LEPS between July
2011 and February 2012 , The Buckinghamshire Thames Valley LEP has been established as a new LEP including Wycombe
District Council, Chiltern District Council, South Bucks District Council and Aylesbury Vale District Council. The Membership of
Enterprise M3 has been extended to include EImbridge, Runnymede Spelthorne and New Forest District Council; and Lewes
District Council has joined Coast to Capital LEP as well as the Kent, Greater Essex and East Sussex LEP.

Source: Department for Innovation, Business and Skills, http://www.bis.gov.uk/policies/economic-development/leps/statistics
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ANNEX 2: DEFINITION, DATA SOURCES AND METHODOLOGY

A2.1. Operational definitions of the creative industries and issues with measuring
them

In addition to provide an overall conceptual definition for the creative industries, the
DCMS has initiated the development of operational definitions in order to document
their economic contribution to the UK economy. These operational definitions have
usually followed a form of value chain approach that is the range of creative and
ancillary functions and inputs that make the production of culture and creative
products or services possible (O’Connor, 2008).

Following the mapping documents of 1998 and 2001, the DCMS has been producing
annual national economic estimates for the creative industries based on an
operational definition which used Standard Industrial Classification (SIC) codes at
four digit level with some form of weighting (DCMS, 2009; 2010). These estimates
provide data for employment, businesses, gross value added and exports using the
operational definitions from SIC codes. Although these national mapping exercises
are extremely valuable, they are not exempt of gaps and methodological issues due
to the fact that they adopt a value-chain approach (DCMS, 2004). The existing SIC
focuses on industrial outputs which makes it difficult to identify all segments of the
creative industries. In addition, the Annual Business Inquiry, the main database used
until 2008, tended to focus on business registered for VAT, not accounting accurately
for small and medium enterprises and freelancers. Looking at creative occupations
using the Standard Occupational Categories (SOC) can help overcome some of these
issues. SOC codes give information on the type of occupation whatever the sectors —
it gives an idea of the importance of “creative people” in the entire economy
compared to the importance of creative industries (which include both creative
people and non-creative people such as secretaries, accountants...). However, the
SOC does not cover all the creative segments either. A new survey introduced in
2008, the Business Register and Employment Survey (BRES) now provide an
estimation of the number of sole traders, sole proprietors, partners and directors
providing for a more complete picture.

Whichever definition is used, local and regional economic estimates are faced with
the same methodological issues than the national ones. Moreover, they are less
reliable due to sampling and weighting issues.

A2.2 Data sources and indicators

Annual Business Inquiry (ABI) data on industrial sectors (SIC codes)

The Annual Business Inquiry (ABI) is an annual survey conducted by the Office of
National Statistics among UK firms. ABI estimates cover all UK businesses registered

for Value Added Tax (VAT) and/or Pay As you Earn (PAYE), classified to the 1992 or
2003 Standard Industrial Classification. The ABI obtains details on these businesses
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from the ONS Inter Departmental Business Register (IDBR), (for more details see the
heading on Register below).

The Annual Business Inquiry is split into two specific questionnaires. The first ABI/1)
collects data on the numbers employed within a business. The second (ABI/2)
concentrates on the financial income and expenditure of that same business. The
financial inquiry covers about two thirds of the UK economy including: production;
construction; distribution and service industries; agriculture (part), hunting, forestry
and fishing. The coverage of the employment inquiry is wider.

The survey sample is designed as a stratified random sample of about 66,971
businesses (2008 inquiry) from the register of legal units. The inquiry results are
grossed up to the register population, so that they relate to all active UK businesses
on the IDBR for the sectors covered. ABI results are thus estimates.

The issue with the ABI data is that it only provides data for businesses that are
registered for VAT purpose. It is thus impossible to capture information on
freelancers, very small businesses or community and voluntary creative
workers/people.

ONS provides low cost ABI/1 data at very detailed geographical level. Employment
(full-time and part-time) and numbers of firms by sub-sectors can now be obtained
down to super output areas.

In this briefing note, we use firm data for the latest available data, which is 2008 and
the definition in Table A-1 in terms of SIC codes without the national weighting as we
cannot assume that they apply locally and regionally across the UK. Also we do not
use the 7487 SIC code as this is a wide category with few linkages with the creative
industries. Overall, our estimates provide a gross estimation of the weight of the
creative industries at local and regional level. This is particularly the case for Arts
and Antiques, Architecture and Designer Fashion.

Due to confidentiality issues, ONS only provides free access to ABI/2 detailed data at
the national level as well as some data at the regional level. Financial data cover total
turnover, approximate gross value added at basic prices, total purchase of goods
material and services, total employment costs and net capital expenditures. To
obtain detailed data at regional and local levels, specific orders have to be made.

Census 2001 on occupation (SOC codes)

Detailed data on occupation (4 digit standard occupation codes - SOC) are difficult to
get at detailed geographical level on a regular basis. We will use the Census 2001 to
provide a snapshot of the distribution of creative occupations in the 10 PUSH
districts in 2001. These data will complement the ABI data on employment and
should give us an idea of self-employed people in the sectors and of the importance
of creative people overall (i.e. who either work in the creative industries or not). SOC
codes definitions for the creative occupations are presented in Table A.2.
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Business Register and Employment Survey (BRES) — Extract from ONS website
http://www.ons.gov.uk/about/surveys/a-z-of-surveys/business-register-and-
employment-survey/index.html

The Business Register and Employment Survey (BRES) has replaced two existing
surveys, the Business Register Survey and the Annual Business Inquiry - Part 1.

The BRES has two purposes, collecting data to update local unit information and
business structures on the Inter-Departmental Business Register (IDBR) and
producing annual employment statistics. It is important that the information held on
the IDBR is correct as it is a comprehensive list of UK businesses, which ONS and
other government departments use as a sampling frame for business surveys. It is
also a key data source for analyses of business activity.

BRES collects comprehensive employment information from businesses in England,
Scotland and Wales representing the majority of the Great Britain economy. The
Department of Enterprise Trade and Investment in Northern Ireland (DETINI) collects
the same information independently. Both data sources are then combined to
produce BRES estimates on a UK basis.

Survey

e Selection Criteria - GB trading businesses registered for VAT and/or PAYE. NI
data is received direct from DETINI which we use to create UK estimates

e Population - Approximately 1,992,000

e Sample - Approximately 82,000

e Frequency - Annually

BRES distinguish between employees i.e. ‘anyone aged 16 years or over that an
organisation directly pays from its payroll(s), in return for carrying out a full-time or
part-time job or being on a training scheme’ and employment which include
employees and working proprietors i.e. ‘sole traders, sole proprietors, partners and
directors’.

A2.3 Standard industrial and occupational classifications

Standard industrial classifications (SIC) tend to be revised regularly to take into
account change in economic activities. As such, two industrial classifications are
relevant for the mapping used in this briefing note, SIC 2003 and SIC 2007. The
DCMS has mapped the creative industries to these two classifications — see the
methodology section of the latest economic estimates produced by the DCMS in
2001. In contrast, the same standard occupation classification has been in use since
2000 — see the DCMS (2010) for the definition of creative occupations used in this
briefing note.
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Table A2.1: Mapping of the Creative Industries to the 2007 Standard Industrial

Classification (SIC) for Annual Business Survey (ABS) data. Source DCMS (2010)

Mapping Standard Industrial Classification Proportion
Document Sector (SIC) of code
Chabter Cod D inti taken for
P ode escription GVA (%)
1 Advertising 73.11 Advertising agencies
73.12 Media Representation
2 Architecture 7111 Architectural activities
7410 Specialised design activities v (4.5%)
3 Art & Antiques | 47.78/1 Retail sale in commercial
art galleries
Retail sale of antiques
A7 791 including antique books, in
stores
4 Crafts Majpmty of businesses too small to be picked up in
business surveys
] Design 7410 Specialised design activities | + (89 6%)
Designer . .
4] Fashion 10 Codes | Clothing Manufacture (1) v (0.5%)
74.10 Specialised design aclivities v (5.8%)
7 Video, Film & 18.20/2 Reprocjuchon of video v (25%)
Phaotography recording
74.20 Photographic activities v (25%)
59.11/1 & | Motion picture and video
59.11/2 production activities
5912 Motion plctur_e: wde_o_& ™ v (18.4%)
post-production activities
59.13/1 & | Motion picture and video
59 13/2 | distribution activities
Motion picture projection
29.14 activities
Music and the
9810 Wisual & 59.20 Sourjd _record|_ng_and music
Performing publishing activities
Arts
18.20/1 Reproduction of sound v (25%)
recording
90.01 Performing arts
90.02 Support_aotmtles to
performing arts
90.03 Artistic creation
90.04 Operation of arts facilities
; Motion picture, television ,
10/ - v %
781071 and other theatrical casting (0.07%)

t 10 Clothing Manufacturing codes used for Designer Fashion:
14.11, 14.12, 14.13, 14.14, 14.19, 14.20, 14.31, 14.39, 15.12, 15.20
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Table A2.1 (continued)

Mapping Standard Industrial Classification Proportion
Document Sector (SIC) of code
Chapter SIC Description taken ()
1 Publishing 5811 Book publishing
58.13 Publishing of newspapers
58.14 Publishing of journals and
periodicals
58.19 Other publishing activities v (50%)
63.91 News agency activities
Software & .
8812 Electronic | 18.20/3 E}iﬂ:gd”m'm of computer v (25%)
Publishing
e A Business and domestic
620172 software development
- Computer consultancy
62.02 activities
58.29 Other software publishing
Digital & .
8&12 | Entertainment | 58.21 | -UPIShing of computer
Media g
Ready-made interactive
62.01/1 | leisure and entertainment
software development
13 Radio & TV 60.10 Radio broadcasting
60.20 Telewsmn_ programming and
broadcasting activities
oy TV programme production
D9.TIB | L ctivities
Mation picture, video & TV 1 eor
5912 post-production activities v (81.6%)
59 13/3 TV_p_ru_:)gramme distribution
activities
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Table A2.2: DCMS definition of the creative industries at 4-digit 2003 SIC codes

Sector SIC SIC definition National proportions
code of code taken
Advertising 74.40 Advertising 100%
Architecture 74.20 Architecture and engineering activities 25%
and related technical consultancy
Arts and Antiques 52.48 Other retail sale in specialised stores 5%
52.50 Retail sale of second-hand goods in store 5%
Crafts ND
Design ND
Designer fashion 17.71 Clothing manufacture 0.5%
17.72
18.10
18.21
18.22
18.23
18.24
18.30
19.30
74.87 Other business activities not elsewhere 2.5%
related
Video, Film & Photography 22.32 Reproduction of video recording 25%
74.81 Photographic activities 25%
92.11 Motion picture and video production
92.12 Motion picture and video distribution
92.13 Motion picture projection
Music and the Visual & 22.14 Publishing of sound recording
Performing Arts 22.31 Reproduction of sound recording 25%
92.31 Artistic and literary creation and
92.32 interpretation
Operation of arts facilities
92.34 Other entertainment activities not 50%
elsewhere specified
92.72 Other recreational activities not 25%
elsewhere specified
Publishing 22.11 Publishing of books
22.12 Publishing of newspapers
22.13 Publishing of journal and periodicals
22.15 Other publishing 50%
92.40 News agency activities
Software, Computer games & 22.33 Reproduction of computer media 25%
electronic publishing 72.21 Publishing of software
72.22 Other software consultancy and supply
Radio & TV 92.20 Radio and television activities 100%

Source: DCMS (2009)
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Table A2.3 — DCMS definition for the creative occupations at 4 digit 2000 SOC codes

Sector SOC code SOC definition
Advertising 1134 Advertising and public relations managers
3433 Public relations officer
3543 Marketing associate professionals
Architecture 2431 Architects
2432 Town planners
3121 Architectural technologists and town planning technicians
Arts and Antiques ND
Crafts 5491 Glass and ceramics makers, decorators and finishers
5492 Furniture makers, other craft woodworkers
5493 Pattern makers (moulds)
5494 Musical instruments makers and turners
5495 Goldsmiths, silversmiths, precious stones workers
5496 Floral arrangers, florist
5499 Hand craft occupations not elsewhere classified
8112 Glass and ceramics process operatives
9121 Labouring in building and woodworking trades
Design & Designer fashion 2126 Design and development engineers
3411 Artists
3421 Graphic designers
3422 Product, clothing and related designers
5411 Weavers and knitters
Video, Film & Photography 3434 Photographers and audiovisual equipment operators
Music and the Visual & 3412 Authors, writers
Performing Arts 3413 Actors, entertainers
3414 Dancers and choreographers
3415 Musicians
3416 Arts officers, producers and directors
Publishing 3431 Journalists, newspapers and periodicals editors
5421 Originators, compositors and print preparers
5422 Printers
5423 Bookbinders and print finishers
5424 Screen printers
Software, Computer games & 1136 Information and communication technology managers
electronic publishing 2131 IT strategy and planning professionals
Radio & TV 3432 Broadcasting associate professionals
5244 TV, video and audio engineers

Source: DCMS (2009)
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Table A2.4: Mapping of the Creative Industries to the 2007 Standard Industrial
Classification (SIC) for the Business Register and Employment Survey.

. Standard Industrial Classification (SIC) Proportion
Mapping of code
Document Sector .
Chapter Code Description taken for
IDBR (%)
1 Advertising 73.11 Advertising agencies
73.12 Media Representation
2 Architecture 71.11 Architectural activities
7410 Specialised design activities v (4.5%)
3 Art & Antiques 4778 Other retail sale of new goods in specialised v (4.7%)
stores
47.70 Retail sale of antiques including antique v (39.6%)
books, in stores
4 Crafts Maijority of businesses too small to be picked up in business surveys
5 Design 74.10 Specialised design activities v (89.7%)
6 Designer Fashion 10 Codes Clothing Manufacture (1) ¥ (0.5%)
7410 Specialised design activities v (5.8%)
Video, Film & . ) ) o
7 Photography 18.20 Reproduction of recorded media ¥ (4.3%)
74.20 Photographic activities v (25%)
59 11 Motion picture aljd_ yldeo production v (53.5%)
activities
) Maotion picture, video & TV post-production V.
0912 activities Y (53.5%)
59.13 Motion picture an_d_ \_rldeo distribution v (96%)
activities
59 14 Motion picture projection activities
. Standard Industrial Classification (SIC) Proportion
Mapping of code
Document Sector .
Chapter sic Description taken for
IDBR (")
Music and the Visual & Sound recording and music publishing
9&10 Performing Arts 59.20 aclivities
18.20 Reproduction of recorded media v (18.3%)
90.01 Performing arts
90.02 Support activities to performing arts
90.03 Artistic creation
90.04 Operation of arts facilities
. Activities of employment placement .
7810 agencies v (1%)
11 Publishing 58.11 Book publishing
58.13 Publishing of newspapers
58.14 Publishing of journals and periodicals
58.19 Other publishing activities v (50%)
653.91 News agency aclivities
8812 Somg[fbﬁlﬁ'ﬁ;tm”‘c 18.20 Reproduction of recorded media v (2.3%)
62.01 Computer programming activities v (99 2%)
62.02 Computer consultancy activities
58 29 Other software publishing
8&12 Digital &hﬁgé?italnnlent 58.21 Publishing of computer games
652.01 Computer programming activities v (0.8%)
. Standard Industrial Classification (SIC) Proportion
Mapping of code
Document Sector e
Chapter 1( Description taken for
IDBR (%)
13 Radio & TV 60.10 Radio broadcasting
60.20 Television programming and broadcasting
) activities
59.11/3 TV programme production activities v (46.5%)
5012 I\-10t|c_m picture, video & TV post-production v (46.5%)
activities
59.13/3 TV programme distribution activities v (4%)

t 10 Clothing Manufacturing codes used for Designer Fashion:
14.11, 14.12, 14.13, 14.14, 14.19, 14.20, 14.31, 14.39, 15.12, 15.20
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ANNEX 3: SUPPLEMENTARY TABLES IN THE EXCEL FILE

Table A3.1 - Number of creative firms - Local authorities by South East LEPs - 2008.
Source: Calculated using the Annual Business Inquiry data on workplace for 2008 and the 2010 DCMS definition
for the creative industries based on the 2007 SIC codes.

Table A3.2 - Proportion of creative firms over the local economy - Local authorities

by South East LEPs - 2008. source: Calculated using the Annual Business Inquiry data on workplace for
2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes.

Table A3.3: Number of employees in the creative industries - Local authorities by

South East LEPs - 2008. source: Calculated using the Annual Business Inquiry data on workplace for 2008
and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes.

Table A3.4: Proportion of creative employees over local economy - Local authorities

by South East LEPs - 2008. source: Calculated using the Annual Business Inquiry data on workplace for
2008 and the 2010 DCMS definition for the creative industries based on the 2007 SIC codes.

Table A3.5: Variation (%) in the number of creative firms - Local authorities by South

East LEPs - 2003-2008. source: Calculated using Annual Business Inquiry Data and DCMS (2009)
definitions for the creative industries for the SIC 2003 codes.

Table A3.6: Variation (%) in the number of creative employees - Local authorities by

South East LEPs - 2003-2008. source: Calculated using Annual Business Inquiry Data and DCMS (2009)
definitions for the creative industries for the SIC 2003 codes.

Table A3.7: Proportion (%) of sole traders, sole proprietors, partners and directors -

Creative sectors - Local authorities by South East LEPs - 2008. source: Calculated using BRES
data on employees and employment and the DCMS (2010) definition for the creative industries for 2007 SIC codes.
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